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Builder Recruitment Handbook

ENERGY STAR

* Purpose:
To assist new and existing ENERGY STAR
partners in their efforts to recruit
homebuilders to a winning partnership with
ENERGY STAR.

— Increase participation
— Improve relationships
— Offer long-term support
— Deepen commitment




Builder Recruitment Handbook [~

ENERGY STAR

* Top Ways to Reach and Retain Homebuilders
« Working with Production Builders

* Recruitment Presentation
« Builder Growth Chart

- Common Builder Concerns and &5 7% g
Solutions to Overcome Them &= -8

* Success Stories

 Builder Brochure



DRAFT 2.14.08

Top Ways to Reach and
Retain Homebuilders Fact Sheet

energystar.gov

Your organization needs to obtain, retain, and cultivate relationships with builders to ensure
success with ENERGY STAR. This will entail continued outreach to new builders, providing
support to the builders you recruit, and coordinating with other local stakeholders.

Support Builder Coordinate with Local

Outreach to Builders Partnete Stakeholders

Before you get started, it's important to do research needed to understand the local residential
new construction market and its key players. Then, incorporate outreach and support to builders
as part of your business and marketing plans. Associating your organization with ENERGY
STAR by using the ENERGY STAR logo mark in your advertising, on your web site, and on
promotional materials, can help builders recognize your participation in the program.
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Support Builder Partners

Qutreach to Builders

Deliver ENERGY STAR Presentations. EPA has developed an effective presentation for recruiting builder
partners. You can start with EPA’s presentation template, and customize it for your organization. You
can offer to present this to Homebuilder Associations (HBAs) or directly to a builder's management
team.

HostENERGY STAR Events. Hold a builder seminar or a brown bag lunch. Provide an incentive to
attract builders (e.g. free lunch, a coupon for one free rating). Introduce ENERGY STAR for homes
and provide both technical and marketing overviews.

Link with Existing Events. Research local events in your area that builders often attend or participate,
such as Parade of Homes, events sponsored by your local real estate organization, or HBA. Consider
sponsoring the event, administering a booth, or simply attending the event to network.

[Find Your Ally Within the Builder's Company. If you can connect with one key player who sees the value of
ENERGY STAR, their enthusiasm will spread. Adapt your message to your audience — your
messaging to the marketing manager should be different than the purchasing manager or the warranty
manager. Referto “Working with Production Builders” for more information, a part of this Handbook.

Build Rapport with Decision Makers. Face-to-face interaction with the decision makers in a builder's
organization can enable you to build a sustained relationship within an organization. Trust is a
valuable asset. Upper management often has one common goal of maximizing profits. Therefore,
your story must explain how they can financially benefit from ENERGY STAR and sell their homes at
a competitive price in a timely manner.

Leverage the Marketing Tookit. Use the ENERGY STAR Marketing Toolkit to create marketing materials

that show builders and their homebuyers how they can benefit from ENERGY STAR. When you are
meeting with builders for the first time, customize a few flyers to highlight the services you offer them.

Offier Marketing Support. Offer to train the builder’s sales and marketing staff how to effectively sell the
value of ENERGY STAR. Provide builders a choice of marketing materials they can use, including a
“menu’ of options and show them examples of other builders who have successfully leveraged
ENERGY STAR. Also be sure that the ENERGY STAR logo mark is being utilized in all of the
builder's advertisements, on signage, on their web site, and on other promotional materials.

Utilize the Marketing Toolkit. The ENERGY STAR Marketing Toolkit enables partners to create customized
promotional materials, such as flyers, web graphics, and model-home display cards, to showcase their
ENERGY STAR qualified homes. Use the Toolkit to offer design services to your key builders. With
their logo and web site, you can produce high-quality marketing materials for them. Consider offering
to train their staff on how to use the Toolkit.

Help Committed Builders. Go an extra step and provide ongoing sales training to the sales force of
committed builders. Ensure they are comfortable with the technical components of ENERGY STAR.
Make routine site visits to restock inventory of ENERGY STAR brochures. You can also meet with
management about any concerns they may have and how you can support them

DesignaCheckiist To increase trust and simplify the process of qualifying a home, builders will
appreciate a checklist of how you are going to support their ENERGY STAR activities and help them
succeed with the program.

Communicate Regularly. Communicate with builders on a regular basis to ensure that all parties are
satisfied. One way to communicate is through the use of a newsletter (or e-newsletter, which reduces
print), which can celebrate good news and provide updates.

Provide Technical Training  Use building science experts, manufacturers, and suppliers to assist your
team in answering technical questions or concerns. Consider offering new builders training for their
subcontractors.

Sponsor Realtor and Consumer Events. Offer to sponsor an “ENERGY STAR" day or *muddy boots tour’ to
real estate agents and prospects for your top builders.

Foster Public Refations. Help to showcase stories about champion builders and/or early adopters in

the local media. For example, invite media to tour your builder's first ENERGY STAR qualified

horme.

Invite Top Builders to Events. If you are attending a local event to talk about ENERGY STAR, invite

your top builders to join you. They can give the builder perspective on the benefits of partnering

with ENERGY STAR.

Builders' Bfforts. Work with local state or utility sponsors to hold an annual awards ceremony
to highlight promotional efforts, accomplishments, and milestones. Also, encourage the builders who
best promote ENERGY STAR to apply for EPA's Excellence in ENERGY STAR Prometion award.

Coordinate with Local Stakeholders

Networkwith Alies. Develop rapport by teaming up with key players in your market involved in
residential construction, energy efficiency, and green building These may include the state energy
office, local HBA, Chamber of Cormmerce, Realtor® association, Home Energy Raters, utility
companies, Realtors, suppliers, and manufacturers, as well as ENERGY STAR builder partners. Meet
on a regular basis to share ideas, collaborate, and coordinate education.

Coordinate Cooperative Advertising. Work together to increase consumer awareness through cooperative
advertising. Cooperative advertising allows you to reduce advertising costs by pooling funds together.
If you have at least two ENERGY STAR builders participating, apply for funding through EPA's Annual
Outreach Partnership.

Facilitate a State-wide Home Enengy Rater Association. The existence of a local Home Energy Rater
association can bring more credibility to the industry, improve communication among raters and
enable funds to be pulled together for marketing.

Develop Relationships with Subcontractors. It may be helpful to familiarize yourself with the major



Outreach to Builders

 Deliver ENERGY STAR Presentations
* Host ENERGY STAR Events

* Link with Existing Events

* Find your Ally within the
Builder's Company

« Build Rapport with Decision Makers “

» Leverage the Marketing Toolkit



Support Builder Partners

ENERGY STAR

Offer Marketing Support &
Training

* Help Committed Builders

* Design a Checklist

- Foster Public Relations * Sponsor Real Estate
Agent & Consumer

Events

* Provide Technical Training

« Communicate Regularly

* Invite Top Builders to
Events

* Recognize Builders’
Efforts




Coordinate with Local Stakeholders

 Network with Allies

Gov't Officials HBAS Real estate agents
Energy and Suppliers and Manufacturers
Environmental Groups
Architects Other ENERGY STAR partners

» Coordinate Cooperative Advertising

« Facilitate a State-wide Home Energy Rater
Association

« Develop Relationships with Subcontractors
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Working with Produ

Due to their large size, production builders often employ spec
ENERGY STAR partners better understand these staff roles
STAR so that you can better explain the benefits and resou
This specialized staff includes:

Construction;

Purchasing;

Sales, Marketing, and Cc ications;
Warranty; and

Upper Management.

R tioned throughout the d t are provided

Role: Construction
Titles: Ci ion M

ger, Site Superi | Field Man

Resp ibilities: C tion staff work with
subcontractors and inspectors to safely build quality
homes on time and under budget.

Potential Involvement in ENERGY STAR: Constructi
staff oversees subcontractors and communicates qual
standards, including ENERGY STAR performan

guideli (e.g., compl with the Thermal Bypa
Checklist). They coordinate with Home Energy Raters
schedule inspecti 10 and imp comecti

actions when homes do not qualify.

Key ENERGY STAR benefits and resources: ENEF
third-party wverification requirements that can help co
subcontractors o a higher standard. The program
including the Thermal Bypass Checklist Guide. Thi
practices for complying with the Thermal Bypass Checkl

Role: Purchasing
Titles: Purchasing Manager, Estimator, Supply Chain Directo

Responsibilities: Purchasing staff work with subcontr
develop specifications, bid out contracts, and manage p
materials and hire contractors while minimizing costs.

Potential Involvement in ENERGY STAR: Purchasing
the Home Energy Rater to choose the building mate
ENERGY STAR qualified homes. They also work 1
schedules that align with an ENERGY STAR-based
ENERGY STAR qualified homes, it is likely the purchas
to become an ENERGY STAR builder partner. By int
departments, they may find other opportunities for futun
They also may work with marketing staff to commur
positive annual cash flow, and life-cycle savings of quali
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energy-efficiency guidelines, resulting in fewer callbacks. It also helps the homebuilder develop an
automatic feedback loop on subcontractor's performance in the field, identifying areas of
improvement before the issues result in a warranty claim or worse yet, legal action.

Role: Upper Management

Titles: President, Vice President, Chief Executive Cfficer (CEQ), Division Manager, Director of

Operations, Project Manager

Responsibilities: Upper management staff coordinates
all aspects of a residential development, including
design, permitting, purchasing, marketing, construction,
inspections, warranties, and homeowner and/or tenant
relations.

Potential Involvement in ENERGY STAR: Upper
management provides strategic direction for the
company, and often will play a key role in implementing

ENERGY STAR.
ENERGY

Upper management coordinates

activites  among

construction, purchasing, and warranty staff They ensure that the sales and marketing staff
integrate ENERGY STAR marks and messaging into all marketing materials. They work with
communications staff to explain the benefits and value of ENERGY STAR.

Key ENERGY STAR benefits and resources: ENERGY STAR can offer increased sales and
revenue; more customer referrals and fewer callbacks; differentiation from competitors, including
national awards and recognition; the opportunity to become a local environmental champion and

expert builder; sales and technical tools and training materials, the ENERGY STAR marks; and a

third-party verified Quality Assurance mechanism.

Resources
o ENERGY STAR Marketing Resources Online:

* ENERGY STAR Logo Marks

= Marketing Toolkit, an easy way to create customized ENERGY STAR marketing

materials
= Outreach Partnership, EPA's cooperative advertising

= Brochures
= Fact Sheets

= Web Linking Policy, the steps needed to establish a link on the ENERGY STAR Web

site

= Presentations for real estate agents, home appraisers, and homebuyers

o Other Resources Online:

= Pariner Locator

= QuantityQuotes net, featuring bulk purchasing of ENERGY STAR qualified products

= Product Information, including savings calculators, listings of qualified appliances;
and databases of rebates from manufacturers, utilities, and governments

= Technical Guidelines, including the Thermal Bypass Checklist Guide

¢ STAR provides objective performance
Jsrchasing staff to hold subcontractors to
nize warranty and construction savings
ind less expensive HVAC equipment due
rectly installed insulation). Some states
onstructing qualified new homes, which
55 to ENERGY STAR product savings
ualified appliance rebate databases; and
» for qualified products.

Regional Sales Manager

ind marketing staff develop external
ers and the community. They manage
ions campaigns and budgets; work with
.ales materials, administer the Web site;
lan sales and promotional events; and
es, communities, and the design center.

ENERGY STAR: Sales and marketing
iTAR marks and messaging into their
salespeople to sell ENERGY STAR
features and benefits of qualified homes
ply for the annual Cooperative Cutreach
irds.

3Y STAR can offer differentiation from
cost, comfort, quality, and environmental
-backed brand, access to the ENERGY
vertising funds and national recognition;
« million hits every year; sales training

estate agents, home appraisers, and

amer Service Manager, Home Care

7 homeowners, subcontractors, and the
juests. They seek to minimize warranty
homeowner complaints. They also may

epresentatives can experience reduced
wilt to higher specifications.  Warranty
tion managers to identify areas of risk for
:duce liability and minimize oversights in
s bottom line.

GY STAR can help improve customer
omfart, and energy consumption issues.
ractor performance and the installation of
for assurance that homes will meet strict



Working with Production Builders

ENERGY STAR

« Understanding the roles and needs of production
builders’ staff:

— Construction

— Purchasing

— Sales, Marketing, and Communications
— Upper Management

— Warranty
* Responsibilities
« Potential Involvement in ENERGY STAR
« Key ENERGY STAR benefits and resources




Recruitment Presentation

ENERGY STAR

* Focuses on features and benefits of
an ENERGY STAR qualified home

» Stresses value to the builder to
partner

« Approx. 60 minutes in length

 Customizable




_ ENERGY STAR

ENERGY STAR:

The Path for Success

<name of presenter>
<organization>
<date>



How Does ENERGY STAR .‘
Beneﬂt Your Company? ENERGY STAR

 Potential increase In sales and revenue

« Better constructed, advanced, and higher guality
homes

* High customer satisfaction
(fewer callbacks and increased referrals)

e Strong brand recognition

* New marketing platform that attracts customers
and differentiates you from competition

* Flexible program that offers support



Overview

What is ENERGY STAR

What is an ENERGY STAR qualified home
How you can benefit from the program

How to become an ENERGY STAR builder

ENERGY STAR
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A Team Effort

Along with EPA, your Home Energy Rater is there
to help you throughout the process.




Builder Growth Char
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The ENERGY STAR"™ Builder Growth Chart
( STAGE 1: Becoming an ENERGY STAR Partner \

] 1. Builder learns about the features and benefits of ENERGY STAR.

O | 2. Rater reviews plans and assists the builder to determine necessary upgrades and costs.

O | 3. Builder assesses purchasing requirements.

O | 4 Key decision-maker(s) reviews ENERGY STAR requirements for compatibility with business
interests.

O | 5. Builder commits to program by signing the ENERGY STAR Partnership Agreement.

O 6. Builder rolls out ENERGY STAR program with all-staff meeting.

il STAGE 2: Constructing First ENERGY STAR Qualified Home N\

O 1. Builder's crews, subcontractors, and sales force are trained.

o 2. Builder integrates the ENERGY STAR mark into marketing materials and advertising.

] 3. Rater verifies ENERGY STAR compliance at pre-drywall and final testing,

O | 4. Builder arranges for retraining and corrective measures, if home does not pass final testing.

= 5. Home passes testing and inspections and receives the ENERGY STAR label.

\J | 6. Homeis reported to EPA through the rater Provider. /
/ STAGE 3: Ongoing Integration With ENERGY STAR N\

m} 1. ENERGY STAR is fully-branded at the sales office, community, and model homes. The
ENERGY STAR is incorporated into all marketing materials, including on signage and the
company web site. Technology displays are located at models.

o 2. Sales force is accountable for explaining ENERGY STAR features and benefits to all
prospects. Secret shoppers, role playing, or other techniques are used to ensure the value
of ENERGY STAR is conveyed.

o 3. Builder integrates ENERGY STAR into training for new subcontractors and sales force.

O | 4. Builder's homes consistently pass third-party inspection and testing the first time.

0 5. Builder experiences increased sales, fewer callbacks, etc.

6. Builder commits to building all homes ENERGY STAR by signing the 100% Commitment.
STAGE 4: Becoming an ENERGY STAR Champion

O 1. Builder coordinates with other ENERGY STAR partners and participates in the Outreach
Partnership.

o 2. Builder holds ENERGY STAR events for both consumers and real estate agents. Where
available, they also showcase qualified homes in the Parade of Homes.

o 3. Builder educates other builders, HBAs, and trade organizations on the benefits of ENERGY
STAR.

o 4. Builder helps establish ENERGY STAR as the local standard for new homes. Due to their
success, other ENERGY STAR builders feel compelled to participate to remain competitive.

O | 5. Builder offers Indoor Air Package and/or Advanced Lighting Package.

Q 6. Builder applies for the Excellence in ENERGY STAR Promotion Award. /




Builder Growth Chart
« STAGE 1:

ENERGY STAR

Becoming an ENERGY STAR Partner
- STAGE 2.
Constructing First ENERGY STAR Qualified Home

« STAGE 3:
Ongoing Integration with ENERGY STAR

- STAGE 4.
Becoming an ENERGY STAR Champion

Use this to guide your builders to be most successful!




ow to Overcome

Builder Concerns
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Common Builder Concerns About
Partnering with ENERGY STAR® and
Solutions to Overcome Them

Objections

Solutions

Useful Resources

Competition. | need
to keep my prices
down to compete with
other builders in the
area.

It's easy to focus on sales price alone, but it is important to remember that
there are many components to any product, such as service, quality, and
costs. Buyers rarely focus on price alone. By selling the quality advantage
of an ENERGY STAR qualified home including cost, durability, health and
comfort benefits, you can differentiate yourself from your competition and
ensure buyers consider more than just price.

o Benefits of Building
ENERGY STAR

Qualified Homes

Cost-related

The extra cost will
limit my homebuyers
due to income
qualifications. My
homes will no longer
be affordable.

Compared with standard homes, ENERGY STAR qualified homes use
substantially less energy for heating, cooling, and water heating, saving
consumers $300 to $400 each year. Over the average of seven to eight
years a homeowner usually lives in a home, this adds up to thousands of
dollars saved on utilky bills, Addtional savings on maintenance can be
ial as well. also can Energy Efficient

(EEMs) qualification becomes an issue.
Overall, ENERGY STAR qualified hornes are great for homeowners looking
for an affordable home.

o Benefits for
Homeowners of
ENERGY STAR

Qualified Homes
o What is an EEM?

o HomeCalc

The market is slowing
down and | can't
afford to increase my
costs.

Dun ng times when the market is slow, it is especially important for

i to diffi ves from their it ENERGY
STAR is a great investment that gives builders an edge over Ihe competition
with quality, comfort, monthly savings, and lower maintenance.

o Benefits of ENERGY
STAR

| don't see the value
in ENERGY STAR.

Over 70% of American households recognize the ENERGY STAR mark. By
associating your company with the ENERGY STAR, you can show that your
homes are third-party verified to meet government-backed energy efficiency
requirements. As a partner, you hanaﬁl fmm using ENERGY STAR

and i g the use of the ENERGY STAR

mark in your promotions and adverllsmg

Ce 5 also are | ingly i in reducing their impact on the
environment and in green buiiding. Energy efficiency is ihe foundation for
green building. That's because the energy used in homes often comes from
the burning of fossil fuels at power plants, which contributes to smog, acid
rain, and risks of global climate change. So, the less energy used, the less
air pollution generated.

o ENERGY STAR
Mark

o Marketing
Resources

o Technical Resources

o Brochures for
Builders

o Green Beqgins with
ENERGY STAR
Blue

Value-related

| am more interested

Building an ENERGY STAR qualified home is more cost-effective than

o Co-Brand with

in & tax credit than building & home to meet the federal tax credit requirements. In addition, the ENERGY STAR
EMNERGY STAR. ENERGY STAR program allows builders to leverage the ENERGY STAR
mark, which is recognized by over 70% of American households, and
enables your company's name to become synenymous with energy
efficiency and quality.
lami i, but M: who in the program see i and sales, o Benefits of ENERGY
my manager does not  better i i number of , and happy STAR
see the value, homeowners. These are tha lype of benefits that company itives are o with
looking for. We have information and testimonials on these benefits that ENERGY STAR
you can bring back to your management team.
| already build ENERGY STAR will allow you to show that your homes were 3™ party Paity Vaiilication
energy-efficient verified to be energy efficient with a government-backed label that is widely %e_x—hind the Walls"
homes. recognized by consumers. If you are already building efficiently, you will Tour of an ENERC:

hawve a minimal investment and will be better positioned to differentiate
yourself in the market with ENERGY STAR.

Tour of an ENERGY
STAR Qualified
Home
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Objections

Solutions

Useful Resources

My homes are selling.

Over 12% of new homes in the U.S. in 2006 were ENERGY STAR qualified,
builders are joining the program each month. In a market where

| don't need anything more
to diff iate my ot
company.

c value quality construction, improved comfort, and lower
maintenance costs, ENERGY STAR can be a valuable asset ENERGY
STAR can increase your market share even more,

o Benefits of ENERGY
R

STAR
o Brochures for
Builders

Mo one cares about

Often, homebuyers don't ask for energy efficiency because they assume

revenues. If you sign up and change your mind, you can stop participating
at any time, for any reason, without penalty.

E energy efficiency and  new homes are energy efficient. Your homes will perform 20-30% better Homeowners of
= | my homebuyers are than typical homes by parﬁdpan’ng in ENERGY STAR. Ask your ENERGY STAR
2| not asking for it if they are d in quality, comfort, and monthly savings. Qualified Homes
g Energy eﬂ'imsncy addresses many areas that are concerns for homebuyers, o Brochures
s
| am a preduction Teday, consumers are becoming interested in reducing their impact on the o Cli
builder, not a green environment as energy prices continue to increase. Energy efficiency is the o Shelter Group
builder. Green place to start for green building. That's because the energy used in homes Survey
building is for often comes from the burning of fossil fuels at power plants, which
i ists or to smog, acid rain, and risks of global climate change. So, the
tree huggers. less energy used, the less air pollution generated. In a recent study, nearly
two thirds of consumers indicated that they would choose one house over
another based on energy efficient performance.
I don't want to work ENERGY STAR is a voluntary program with over 5,000 hunlders o Benefits of ENERGY
with the government.  p pating. These builders are taking advantage of free tech | and STAR
ket that help diff iate their companies and i o

Resources
o Technical Resources

Other Objections

| don't want to use CFLs aren't a requirement of the program. One great aspect of the o
CFLs in my homes, EMERGY STAR program is that it is flexible and you work with your home Guidelines
My homebuyers energy rater to determine what upgrades are necessary to build an
never choose them. EMNERGY STAR qualified home.
‘Why should | join Green building means improving the wayihat homes and horr!ebulldlng o Green Begins with
ENERGY STAR sites use energy, water, and to reduce on human ENERGY STAR
when there are so health and the i Energy effs is asmart hrst step when Blue
many cther “green contemplating green building programs.
building” programs
araund?
Mo one in my market  If ENERGY STAR for New Homes is new to your market, you can become o Qutreach
has heard of the market leader, as many builders leading the way have done in the past. Partnership
EMERGY STAR for By fully integrating ENERGY STAR in your marketing materials and telling o Marketing Toolkit
homes, only for consumers your energy-efficient story, consumers see your company’s
appliances and name as synonymous with quality and energy-efficient construction. You
computers. can also team with other ENERGY STAR partners to paricipate in the

annual ENERGY STAR Outreach Partnership, which helps to improve

consumer awareness.
I've heard that The itemns listed on the Thermal Bypass Checklist (TBC) can be considered o
meeting the Thermal  part of a risk management strategy for a builder. Each item on the list helps Guidelines
Bypass Checklist is ensure that the home is insulated and sealed correctly to reduce and o "Behind the Walls™
noo hard. My elammahe comfort problems and high energy bills. As you know, improper Tour of an ENERGY

tors will ion or air sealing can turn into warranty calls. As the subcontractors STAR Qualified

want to charge me begin to learn the construction technigues of the TBC, they also will Home

more and it's not
worth it since their
turnover is so high.

experience the value of doing the job right the first time. Lastly, there is less
exposure to defect litigation since most TEC requirements are already
required by the latest IECC codes.

This amount of savings will ¢ the
invegt in wnlinu_ous ion and pe

ipals of these ies to
y lead to an i in
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How to Overcome Builder Concerns

 Concerns such as:

— Cost-related
— Value-related

— Technical-related

« Solutions are offered to overcome
concerns, along with useful resources you
can share with builders to help provide
evidence



success Stories

ENERGY STAR®, a U.S. Enviranmental Pr on Agency and

LEARN MORE AT
energystar.gov

A

What ENERGY STAR Builder Partners Are Saying...
Across the country, homebuilders partnering with ENERGY STAR have seen success in their businesses,
from increased sales to improved staff morale to a stronger reputation for quality-construction and
environmental stewardship. These partners include national production builders, small custom builders,
green builders, modular home builders, and home manufacturers. The quotations below highlight just a few
of the positive results that builders have experienced through working with ENERGY STAR. Read more on
the following pages about each of these partners and others.

RYLAND HOMES'

“Not only did the program’s real-world
requirements open the door for us to

effectively pursue energy efficient
“Of all the leading brand names that Ryland building, but it also allowed us to easily
strategically associates itself with, none has more select smart products for homes.”
power or market recognition than ENERGY STAR." A S P EN H QM E S
OF COLORADO, INC.
“The consumer benefits of
cosoms coupesr I ,
a growing concern for SEGAL & MOREL ENERGY STAR has provided the key to
environmental issues the future. Customers responding to our
such as climate change, company survey stated that ENERGY
have become instrumental STAR was important in their selection of a
to the success of our home builder.” -
marketing efforts and
referral activity.”
“We noticed that callbacks
r for heating complaints
( became practicslly mof- “Since we have incorporated ENERGY IDE 4 l
existent In our ENERGY STAR into our building practices, we
ue sea STAR qualified homes. have seen our sales triple in the past cElomiebuilders
two years.”
“We are grateful for “K. Hovnanian Homes is pleased to be part of a
the invaluable practice that helps people preserve and conserve
leadership, research, energy through the purchase of a new home.”
and fools that
ENERGY STAR has
provided over the

years.

@ULDE HERITAGE

“...we believe all families should get a home that
is buift better, more energy efficient, healthier to
live in, has less impact on the i t, and
will be more valuable in the future.”
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Builder Brochure

BUILD ENERGY STAR®
QUALIFIED HOMES
energystar.gov

Join the thousands of

builders using new
ENERGY STAR
guidelines

to revolutionize
homebuilding

* Also be sure to use the new rater materials created
In the Marketing Toolkit
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Program Updates .

* Online Partnership Agreement (Updated)

« Welcome Email (Updated)

« Web Site (Updated)

» Thermal Bypass Checklist in Spanish
« Quarterly Newsletter

* National Awards

- Affordable Housing



Online Partnership Agreement

Purpose:

» Launched December 2006

* Increasing number of partnerships
* More efficient process

* Ensure better communication with partners

118
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ENERGY STAR

ONLINE PARTNERSHIP AGREEMENT
HOME BUILDER

STEP 1: STEP 2: STEP 3: STEP 4: STEP 5: STEP 6:
Select Partner  Preparation Enter &dd Contacts Enter Home Feview
Types Qrganization Builder Details  Agreement

Information

Sign Partnership Agreement

| Indicates a required field.

The following contact is the only Signatory and will be designated as the Signatory for this Partn
Hame Builder

[f this is correct, check the box below to electronically sign the Partnership Agreement.

If you waould like to add & new contact or designate other contacts to be Signataries, Update Contacts.

Optional Submission Notes: -]

[T As an autharized representative of Energy Efficient Builder, the contact selected above has the authari

organization, has read the terms of the agreement and recognizes that by clicking the box that they are bit
organization to the terms of the agreement.

Back | oign Partners




New Welcome Emall

LEARN MORE AT Welcomel!
#’?ﬁ'ﬁ? energystar.gov ENERGY STAR® New Builder Partner

Welcome to

ENERGY STAR!

Thank you for choosing to partner with ENERGY 5T AR!

Our goal iz to help builders meet today's consumers' growing
demand for high gquality, energy-effident homes. By building
hom ezthat earnthe EMERGY STAR, your company has
joined more than 3,500 trend-zefting builders that have already
congmcted ower 730 000 ENERGY STAR qualified homes
across the country.

A sgned copy of your ENERGY STAR P artnership Agreem ent s attached for vour records.

My ENERGY STAR Account (MESA)
As g newpartner, you novehave access to My ENERGY STAR Account, & password-proteded area ofthe ENER GY ST AR
Weh site that iz your gateveay to many ofthe valuable resources available from EMERGY STAR . Itizalzo where vou can
update vour organization and contad information as needed.

You should hawe already received your MES & username and password in a ssparate e-mail. If you did not receive this
information, pleaze cortad the ENERGY STAR Hotline at 1 883 STAR YES (1 8858 7527937, Mote: P leass store this
information, as you will need it for continued accessto MES A,

Technical Resources and Guidance Available
You should already be working with & Home Energy Rater who will help you to gualify ™
your homes for the ENERGY STAR label. The ENERGY STAR YWeb site contains & ol
wealth of additional technical infonn stion to help newe partners better understand what -
iz reqguired for homesto earn the ENERGY STAR . Technical R esources include

program guidelines, Themmal Bypass Checklist guidance, sampling protocol| and .
specialized guidance for manufactured and m odular homes. "

Key Marketing Took to Us e for Success as an ENERGY STAR Partner . =
Building and lakeling EMERGY STAR gualified homes is onlythe fird dgep. To get the

maost from your patnership, you need to educate prospective hom ebuyers about the features and henefts
of your EMERGY STAR gualified homes. Az an EMERGY STAR partner, you have accessto a varety of
valuable materials at no cost

EHE RGY STAR Logo Marks.
Prom ote your partnership and the qualified homes that wou are building by uaing the

EMERGY STAR logo mark. Several versions of the mark are available for download from
the sk 2ite Fark wersinn nfthe mark iz intencded fnr snecific annlicstinns: refer o the




ENERGY STAR Web Site

Six million
consumers
visit the
ENERGY
STAR Web
site every
year!

File Edit View Favorites Tools Help

@Back = @ = @ @ ~{:]|,Os.aarch *Favorites @‘ @v 51\# ] - D ﬁ -'ﬂ

Address @ https: ] funwa  energystar . gov/index. cfm?fuseaction=new_homes_partners.showHomesSearch

Gmgle |G|v vIGo +.@ E - | ﬂi‘ Bookmarks 5]2? blocked | aé}check > 8 Autolink - ﬁ‘_|n.utoFiII BSer
mmut EHERGY STAR  HewsRoom  FAGQs search | E

m:& NEW ENERGY STAR™ QUALIFIED

HOME IMPROVES OUR ENVIRONMENT
ENERGY STARJ"ufce {Tiome morovomont LRl Gulings & Pl | Paror st

UI.S. Environmental Protection Agency
Qualified New Homes Home = Mew Homes = Partner Locator

Hew Homes Partner

Locator New Homes Partner Locator

about Cualified Mew Find horme builders and developers that build ENERGY STAR qgualified new homes, lenders that offer

Homes energy efficient mortgages, utilities that offer special incentives to buyers, builders and developers of
EMERGY STAR gualified new hormes, and hame energy raters that can verify the energy efficiency of a

Home Features hame.

Benefits for Homeowners

For Residertial Buildi I

pf;fezzzoﬁauf Hiend % Site-Built Home Builders and Developers constructing traditional or systems-built (Modular, ICF,
SIP)

homes on site
 Manufactured Home Builders providing factory-built, HUD code-based homes
 Home Energy Raters verifying the pedfarmance of EMERGY STAR qualified new homes
 |tilities/Sponsors providing assistance to ENERGY STAR home buyers and huilders
 Lenders offering special financing for ENERGY STAR qualified new homes

Join ENERGY STAR

State

IOhiu vl
Search |

Links to Partner YWeh sites and independently-operated regional Web sites with local information about
EMERGY STAR qualified new homes are provided where available. ERA and ENERGY STAR are naot
responsible for content provided on external Web sites. Refer to Frequently Asked Qluestions for aur




Updated Partner Locator

New Homes Partner Results in Michigan ., Frintable:

To gualify for the ENERGY STAR label, the energy perfarmance of traditionally-built and systems-built (modular, ICF, SIF)
homes must be independently verified by & home energy verification organization. This is done either through a Home Energy
Rating System (HERS) rating or an ENERGY STAR-approved Builder Option Package (BOF). The following is a list of
ENMERGY STAR home energy verification partners who have gualified at least one ENERGY STAR gualified new home in the
last 12 maonths. Home energy verification partners that have recently joined and have not yet gualified an ENERGY STAR
gualified new home are listed as new partners. Where applicable, cerified HERS raters and BOF inspectaors are displayed
below their associated accredited HERS andfor BOP provider. The number of homes qualified represents partner activity
across all service areas. The partner's main phone number is displayed where a service area-specific phone number is not
available.

Incentives Available in Michigan

=elect anather partner type: =elect anather location:
Home Energy Raters @ Michigan @
Results 1-7 of 7 Al#ABCDEFGHIJKLMNOPQRSTUYW XY Z
Partner Homes Labeled Homes ::I:::Lﬁd
Name [¥] Service Area/Phone . {(Jul 2006 -Jun 2007) |Labeled
Since [} « [ {State
{Grand Total) .
Total)
Cornerstone Energy hl B14-351-1439 | 2001 2385 14034 34
Conservation Services
Associated Rater(s):
- Affardable Energy bl 330-351-2534 | 2007 Mew Partner Mew Partner 0
Enterprises LLC
* FiberClass Contracting Wixam, M 24B-BR3-0660 | 2006 Mew Partner Mew Partner 0
= Home Energy Kalamazoo, M| 269-372-0725 | 2007 Mew Partner Mew Partner 0
Professionals, Inc.
= buti-Lake Enterprises, Detroit, kI 248-363-6333 | 2007 Mew Partner Mew Partner ]

ENERGY STAR




“Behind the Walls”

Air Sealing and Insulation That Works

Dion't pay to heat and cool the outdoors! Air leakage and improperly installed insulation can waste 20 percent

ar more of the energy you pay to heat and cool your home. Typical homes have so many leaks, it's like having a
window apen all the time, winter and summer.

Diagram of Leaky Home: In typical homes, air leaks Infrared Image of House Exterior: In this infrared
are often found at holes and penetrations for phota of a typical house, the vellow show's excessive
plurmbing, swiring, lighting, and ductswark, heatloss inwinter hecause the house was not built

with the comprehensive air barriers and proper
insulation details found in EMERGY STAR homes.

MOLD: When wattm air leaks into construction assemblies, it can come in contact with coaler surfaces where
condensation can occur. The buildup of moisture encourages mold growth, ruins insulation, and even
compromises the structural elements of the home.

ENERGY STAR



TBC In Spanish

4’-’?’ N _
E Residencias Calificadas ENERGY STAR®
ENERGY STAR Lista Para Inspeccién De Desvios Termales

Direccion Residencial: Ciudad: Estado:

Verificado | Verificado
2 por el por el NIA
MECESANAZ |ronstructor | certificador

1. Alinsamisnto de la  |Requisitos: Aislamiento deberia ser instalado en contacto completo con el sellado de la barera de aire interior v exterior,
barrera de Aire y excepto gue puede usar attemativa de bamera interior dentro del punto no. 2 {Paredes contiguas a paredes exteriores o
Termal espacios no acondicionados)

Desvio Termal Guias de inspeccion Cu g

Todas las Zonas Climaticas:

1.1 Alineamiento general por la casa O O O O

1.2 Bamrera de aire en [a junta de garaje con |a casa (en naves cantiguas 0 0 = m
al espacio acondicionado)

1.3 Deflector de aleros de aticos donde existan ventilacion/fitraciones O O O O

Solamente zonas climaticas 4 v mayores;

1.4 Alslamiento en el borde de la loza (un maximo de 25% del borde de ] ] m] O
dicha loza puede dejarse sin aislar n las zonas climaticas 4 y 5)

Mejores practicas recomendadas, pero no requeridas:

L - - e e sy Sl Tee §ogmbos H A scemonompes | | | o | | | | |

Now Available for Download at www.energystar.gov/homes



Quarterly Newsletter

LEARN MORE AT ENERGY STAR® for New Homes Update:

q&w‘l”?_’fﬁr energystar.gov| August 2007

What's New?

Hew Content on the EHERGY STAR for Hew Homes Web Site
The EMERGY STAR for Mew Homes Wieb site has been enhanced for
both consumers and partners. Recent updates include;

e Behind the Walls, a new online tour of four must-have
features in ERERGY STAR guslified homes, can be
accessed from the main site at wenew energystar.gow by clicking
on the icon under Mew: Homes for "Take a Tour Behind the Walls "

® The recertly updsted Thermal Bypass Checklist Guide, which raters
and builders can use az a training tool for their field contracting crews,

e Pew policy from ERERGY STAR on gualifying sttached housing units.

e Plew recommendations from ENERGY STAR regarding Home Energy Rating System (HERS) scoring credits
for wolumetric hot water savings and wastewater heat recovery devices.

Materials from the April 2007 First Annual Residential Program Sponsor

and Wility Partner Meeting in Atlanta, Georgia are available for dovnload
Presertations delivered at the event, as well az the follovy-up Discuzsion Guide,
can be dovwnloaded from the Litility and Regional Energy Efficiency Program
Sponzors (EEPS) Resources page at wwwewy energystar govipartners by clicking on
the link for "2007 Partner Meeting” under the header "Residential Mews

Construction”

EPA staff will be attending the
following upcoming
conferences:

® 12th Annual Customer Service

Purchase EHERGY STAR Qualified Products in Bulk Conference, Las Yegas, NY,
Through GuantityGuotes.net, an online marketplace created by the U.S. Department August B

of Energy, large-gquartity buyers can submit purchase requests for ERERGY STAR = Structural Systems Incorporsted
gualified products, receive quates from suppliers, and negotiste dizcounted prices. Buiilder Training, Culpeper, YA,
These services are currently available for EMERGY STAR gqualified light bulbs and Auguzt § .
fistures, clothes washers, dehumidifiers, dishweashers, refrigeratars, and room air - Atls!nta Chapter of Appralsgl }
conditioners. Purchasers can register to instartly cortact suppliers of ENERGY Institute ENEREY STAR Training,

STAR qualified products . Vist weaew GuantityGuctes net to learn more and register! Au.gl..;st 23
® Building Knowledge Forum,

ENERGY STAR
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ENERGY STAR Awards

e Efficient Homes

— Partner of the Year - Home Energy Raters
— Excellence in Affordable Housing

— Excellence in ENERGY STAR Promotion - New
Home Builders NEW

e General/Program Sponsor

— Partner of the Year - Home Performance with
ENERGY STAR

— Excellence in Energy Efficiency Program Delivery

— Excellence in ENERGY STAR Promotion - Home
Performance with ENERGY STAR



Excellence in Promotion Award

ENERGY STAR

 Builder Awards for Partner of the Year
and Sustained Excellence have been
combined into Excellence in Promotion

— 100% committed builders

— Evidence of significant effort in promoting
ENERGY STAR

« Same level of recognition as in past
years




Affordable Housing Page

ENERGY STAR for Affordable Housing:
More Energy Efficient, Livable,
Sustainable Communities

ENERGY STAR

EMERGY STAR offers affordable housing stakeholders proven, turn-key solutions that can be deployved via
hausing policies and programs to cost-effectively increase enerdy efficiency for low-income households,
Housing finance agencies, state and local governments, public housing authorities, asset management
companies, architects, builders, developers, and huilding owners can incorporate ENERGY STAR measures
into nesy and existing housing that pravides a long-term value propaosition henefiting the bottorm line and the
wwell-being of the community and our environment. These solutions may be product-specific or systems-hased
and include:

* Appliances, Heating & Cooling Equipment, Home Envelope, and Lighting

* Construction Guidelines for Mew Homes
" Whole Houze Improvements Including Home Performanc e with EMERGY STAR

Lse the following information to improve the enerdy efficiency of affordable housing with EMNERGY STAR:

* Tools and Resources — Get information on costeffective measures, how to procure and purchase them,
and outreach materials that communicate the walue of ENERGY STAR far affardable housing

* Success Stories — Learn how other affordable housing stakeholders implemented EMERGY STAR in
affordable hausing

* Habitat for Humanity Information — Information and resources for Hahitat affiliates interested in EMERGY
STAR

* Recognition Program — Opporunity for regional, state, and local affordable housing stakehalders to be
recognized for their EMERGY STAR activities

* Funding Programs — Information and links to affordable housing funding programes at the federal and
state levels




| ZIN
Marketing Resources

« ENERGY STAR marks

« Brand Guidelines
* Marketing Toolkit (updated)

« Qutreach Partnership

 Brochures and Fact Sheets

« Marketing Ideas for Builders (new)



Old ENERGY STAR Logo Marks




e
Current ENERGY STAR Logo Marks

ASK ABOUT
W ENERGY STAR

Linkage Phrase Mark

LEARN MORE AT ENERGY

STAR
PARTNER

Promotional Mark Partnership Mark

energystar.gov



ENERGY STAR Brand Guidelines

USING THE ENERGY STAR MARKS

Please:

+ Do not use on any product, home,
or building to signify qualification
with ENERGY STAR.

+ Do not use to imply that any
product, service, of organization
has met ENERGY STAR
performance criteria.

+ Do not use on |etterhead,
business cards, and other

2. Do not change the colors of the
mark.

3. Do not distort the mark in any way.

4. Do not alter the lock up of the
mark.

5. Do not place the mark on a busy
image.

LEARN MORE i LEARN MOKE AT 7 ’- E :i
BnErgystangm emargystacgoy T ———
anergystargov

stationery. 6. Do not rotate the mark.
* Eﬁgﬁ'&#sserfﬂde”;te . 7. Do not separate any of the mark’s
partriership or elements. =
endorsement. ) E | " ipsin | —
8. Do not substitute any part of the -*“'Yfﬁ .@w}iﬁf

+ Do not use to imply that the

mark.

government is funding ENERGY [ N TEN ——

STAR financing and mortgages. 9. Do not use any other typeface to BRI mergysiaraoy wnaraysnr oy ="
+ Do not use in advertisements replace part of the mark.

featuring non-qualified products, 0 | m 11} 12

homes, or buildings.
+ Do not include on promotional

materials on or adjacent to a non-
qualified product, home, or

10. Do not violate the clear space of
the mark.

11. Do not skew the mark.
12. Do not change the size of the

do not let text run

building. into mark do not let
mark lock up. Py
+ Do not use the ENERGY STAR P _ 'ﬁ‘ ] — M
symbol without the ENERGY STAR 13 Do not use the old tagline o oI | d o ey o ¢
messaging block. Maney Isn't All You're Saving. ALL YOU'RE LEARN MORE AT lat text
. SAVING L pd Fun into mark do not
When reproducing the marks 14. Do not replace the approved
please: wording. [1E] [16]
1. Do not make the mark an outline. 12, Do not apply the ENERGY STAR
Do not use a white mark on a marks in an unapproved color.
white background. 16. Do not let text run into the mark.
E [5]




. . [T
ENERGY STAR Brand Guidelines

« Created Brand book, including guidelines for using
mark consistently

— Guidelines for imagery reinforce relevance and
positioning

* Active

» Participation of individuals and/or families
* Positive

e Simple

« Suggestion of sky and air



Ll

Consistent Messaging o3

ENERGY STAR

|~ | CHNGERIR THE ANGEFL =
ﬁ N S PROTECTING THE ENVIRONMENT—TOGETHER JOIN THE
= ENERGY STAR=

PARTNERSHIP

y tApp II d - ENERGY STAR® and Other Voluntary Programs
« N 2008 Anniual Report

PROTECTING OUR ENVIRONMENT STARTS
AT HOME.
5 STEPS YOU CAN TAKE TO REDUCE AIR POLLUTION.

ENERGY 5TAReAction Buide



New Online Marketing Toolkit

ENERGY STAR

A Web-based toolkit to design marketing materials

— Flexible and customizable (logo, Web site,
pictures)

— Easy-to-use

— Creates quality materials that are consistent with
the national program

— Free for partners



Online Marketing Toolkit

ENERGY STAR

ENERGY STAR’
My ENERGY STAR Account

ENERGY STAR

Partner Resources

Contact ENERGY STAR | Help | Logout
Home = Partner Resources = My ENERGY STAR Account = Marketing Toolkit = Marketing Toolkit - Hew Homes

Marketing Toolkit - New Homes

Marketing Toolkit

Mewy Homes Toolkit
Templates

This Toolkit can be used by ENERGY STAR builder partners to create customized materials promaoting
the features and benefits of their ENERGY STAR qualified homes. Tao start using the Toalkit, select the
Welcome type of template that you want to customize:

Wiy Tools m

Change Password
Flyers

Archived Images

hfy Contact Information

Ity Crganization

Information =
; ; L =====0 PSRRI, . i
BAER DbE R e
L L0 PR FTAE ool ol s o e v
i ¢ o S ke i o i 1
by Programs :

[y

Contact Us —

Join ENERGY STAR el ‘

O Checklist Flyer 0 Cost Benefits Flyer ) Efficient Lighting Flyer




HOETON

HOMES

www.holtonhomes.com

You'll appreciate your ENERGY STAR® qualified
home every time you open a utility bill.

Look for these important energy efficiency
features that can save you up to $400 a year:

« ENERGY STAR qualified windows employ advanced
technologies to improve performance.

' ‘ Buy a new home that has a view of the future

ML - =" \\ith ENERGY STAR® and [Builder's Namel.
www.holtonhomes.com

homes that are truly energ

* ENERGY STAR qualified winoows empioy 4
technologies to improve performance.

* The government-backed ENERGY STAR label identifies
homes that are truly energy efficient.

» Independent testing and inspection ensures
energy-efficient home performance.

ymes.com jl
—
as a view of the future
id Holton Homes.

I meet strict guidelines for
tion Agency (EPA). Our ENERGY
ficient than standard homes.

tics of our homes provides even )
i. Our homes undergo a

lent Home Energy Rater to

wide maximum efficiency.

m without breaking the bank.
ifficient than standard models -

1 of energy-efficient|
15es less energy, emi

a home must meet strict energy efficiency guidelines
ied homes are quieter and more comfortable, have
vironment by reducing greenhouse gas emissions.



HERS HERS

Home Enngy Raing Syt Home Eningy Reing Syt

www.natresnet.org www.natresnet.org
ABC Rater - Your One Stop Shop to

Lead the Way with ABC Home Energy
ENERGY STAR" Qualified Homes

Rater and ENERGY STAR®

PROMOTE ENVIRONMENTAL PROTECTION

o aur trained staff will work

TIONS AND MARKETING SUPPORT

nur company fo
builder

&. The varety of fisi
nergy Aatar
RGY STAR qualhed homes

. - rering with EBA
ices for EPA'S ENI ! P d ardship, More:

y every maonth, be mops
iified homes leads
corrafation ket

that your

To earn the government's ENERGY STAR, a home must meet strict energy efficiency guideli To earn the government's ENERGY STAR, a home must meet strict energy efficiency guidelines
set by the U.S. EPA. ENERGY STAR qualified homes are quieter and more comfortable, have set by the U.S. EPA. ENERGY STAR qualified homes are quieter and more comfortable, have
lower utility bills, and help protect the environment by reducing greenhouse gas emissions. lower utility bills, and help protect the environment by reducing greenhouse gas emissions.



Rater Services Offered to Builders [«

ENERGY STAR

* Fast and Flexible Service

« Diagnostic Testing

« Thermal Bypass Checklist Verification
 Infrared Technology

* Ratings by Qualified Home Energy Professionals
« Technical Support

« Communications and Marketing Support

« Construction Staff /Subcontractor Training

« Sales and Marketing Training

* Add your own!



: : =
Benefits to Builders

 Enhance Homebuyer Satisfaction

 Increase Profit

e Reduce Liablility

« Gain Recognition

* Promote Environmental Protection
« Participate in a Flexible Program

* Receive EPA Support

« Add your own!



Outreach Partnership

At least three partners work together and provide:
- Funds to run an 8-13 week placement of an EPA-
developed ad or radio spot (or equivalent alternate
media plan)

EPA provides:

- Funds to run a complementary ad campaign

- Customized ad templates for each market (partner
names, logos, national web site)

2008 applications are available now.

Commitment form due March 14t

ENERGY STAR



Outreach Partnership

ENERGY STAR

* New headlines that ink ENERGY STAR qualified
homes to today's green building trends

* New ENERGY STAR 'blue box' language that
responds to the public’s growing interest in global
warming

* A new set of background images for print, billboard,
and transit ads

« 15 and 30 second radio scripts to complement the 60
second script from 2007



. =
Outreach Partnership: Examples

Choose a home that’s earned the blue
ENERGY STAR?® to start going Green

4t more at energystar.gov

that's earned the blue EN ERGY TAR®

Learn more at energystar.gov

CHOODSE ENERGY STAR TO JOIN EPA IN THE FIGHT AGAINST GLOBAL WARMING.

ENERGY STAR

at energystar.gov

NERGY STAR ENERGY STAR Qualified Homes

ENERGY STAR Qualified Homes Full Pege 2008 EPA Template Option's

Full Page 2008 EPA Ternplate Option 3



Consumer Brochure

U8, Environmantsl
Protection Agency

ENERGY STAR

WHAT IS
ENERGY STAR™?

ENERGY STAR is the government-ba cked symbol for
energy etficiency. The mark idertifies new homes and
more than 50 types of products that are energy efficient
and offer the faatures, quality, snd performance that
today’s consumers expact. Products that can earnthe
ENERSY STAR includa appliances, lighting, home affce
equipment, consumer ela ctronics, and heating and cosling
equipment.

A home that earms the ENERGY STAR is signficanty mors
efficient than a standard home. By purchasing an
ENERBY STAR qualified hame, you can have allthe
fastures you desire in your new home, plus lower wtility
bils—allwhile helping ta pravent greenhouss gas
emissions

ENERBY STAR s 2 voluntary partnership batwaan tha
government and more than 8,000 organizations, including
3500 ofthe nation’s home builders. Together with home
buyers and their families, we are working to achieve a
common goab—protacting the envirenment for future
generations by changing to more energy-efficient
practices taday.

It's our future. Togsther, we can maks a change for
the batter. In 2005, Americans with the help of ENERGY
STAR saved about $12 billion on their utity bills and
reduced greenhouse gas emissions equivalent to those
from 23 million vehicles.

HOW DO HOMES QUALIFY AS
ENERGY STAR?

Homes that eam the ENERGY STAR are significantly more
anargy efficiant than standard homes," incorporating &
wvariety of fastures, including

EFFECTIVE INSULATION

Properly installed and inspactad insslation in flaars, walls,
and atfica ansures evan temparaturas throughout the
houss, while using less snargy. The resultis lower utility
costs and a quister, more comfortabla home.

HIGH-PERFORMANCE WIND OWS

Windaws with sdvancad costings and canstruction halp
keep hest in during winter and out during summer. Thay also
block damaging uftrsvialat surlight that can discolor carpsts
and furnishings.

TIGHT CONSTRUCTION AND TIGHT DUCTS
Advenced tachniquss for sealing holes and cracks in the
homa's "envalope” and in haating and cooling ducts help
raducs drafts, maisturs, dust, pollan, pasts, and noiss.
Atightly sealed homa impraves comfort snd indoor

air quality, while lowering utility end maintenance costs.

MORE EFFICIENT HEATING AND

CODLING EQUIPMENT

Energy-sfficiant, properlyinstalled heating and cacling
systams uss lasa anargy, which re duces utiity bills. You
can axpect higher quality snd greatar durabiliy backad
by longar warrartias now availsble on many modals.

INDEPENDENT TESTING

Whila it's eaay for builders to claim that their homas ara
anargy efficiant, ENERGY STAR partners backthat up
with o third-party inspection to verify the homa's enargy
performence.

ENEREY STAR gqualified homes slso underge en additional
comprahensiva inspaction of insulation and sir ssaling
details to ensure that they deliver the full comfort and
anargy savings they are designed to achieve

! ENERGY STAR guslified homss sre atlesst 159% mors snergy
ficient than homes 1 Residentis!

& it 10 the 2004 Inte.mations|
Coda (RC).

ENERGY STAR QUALIFIED HOMES
HOME OWNER BENEFITS

PEACE OF MIND

Home buying is complex enough without having te know
sllthe details of energy-efficient construction. Instead, lock
for the government-backed ENERGY STAR o a asily identfy
hames thatare truly enargy efficient. Find the housa of your
dreams and enjoy peace of mind knowing that it also mests
strict energy efficiency guidalines set by the U.S. Environmental
Pratecton Agency.

LOWER OWNERSHIP COST

Compared with standard construcdon, ENERGY STAR qualified
homes usa substartially lass anargy for heating, cooling, and
water heating—dslivering $200 to $400 in annual savings.
Overtha average 7 to 8 years you may live in your home, this
adds up to thousands of dollars saved on wtility bills. Additional
sevings on maintanance can also be substantal.

BETTER PERFORMANCE

Properly installed energy-efficiant improvements deliver battar
protaction against cold, hast, drafts, moisturs, pollution, and
naise. An energy-efficient home helps to ensura consistent
tamperatures between and scross rooms, improved indoor

sir quality, and greater durability.

SMART INVESTMENT

Tu date, 3,500 home builders have parinerad with EPA
construct mors than 650,000 ENERGY STAR qualified homes.
By tha end of the decade, mora than 2 million homeas are
sxpectad to sam tha ENERGY STAR. The trend is clear.

By chaosing & home with the ENERGY STAR, you can be
confidem that itwill have an incraasingly valued faaturs
whan the tima comas to sall,

ENVIRONMENTAL PROTECTION

Did you knaw that your hame can be & greater source

of pollution than your car? |n fact, about 17 parcant of LS.
greenhouse gas emissions are genertad fram tha snergy
used in houzes nationwide.

Energy used in our homes often comes from the buming of
fossil fuels at power plants, which contributes to smag, acid
rain, and global warming. Simply put, the less enargy we use
in our homes, the |eas air pollution we generate,

‘Homes thet aarn the ENERGY STAR prevsrt
graenhouse gas ermissions by mesting strict
anergy efficiancy guidefings set by the

U Emironments] Proteciion Agency

Need Brochures? - Call the ENERGY STAR hotline at
(888) STAR-YES or (888) 782-7937 or visit energystar.gov/publications




WHY DO HOMEBUYE

ENERGY STAR?

ENERGY STAR qualified homes are better foi
offering benefits such as:

m Better Performance B
Properly installed eneray-efficient
improvemaents deliver better protection
against culd, haat, drafts, moistura,
pasts, pollution, and noise. An anargy
afficient home helps ensure consistent
temperatures between rooms, improved
indour @ir quality, and graatar durability.

= Lower Ownership Cost
Comparad with standard construction,
FNERGY STAR qualifiad homas usa
substantially less energy for heating,
cooling. and water heating—dealivering
5200 1o 5400 0 annual savings. Although L]
thasa anargy savings may saam snial
relative to the cost of monthly mortgage
payments, no one likes to waste monay.
And ovar tha 7 or § years that a typical
buyer lives in the homa, it adds up 1o
thousands of dellars saved. Addimonal
Savings on mamtenance can also ba
significant.

= Smarter Investment
To date. mare than 2500 builders have
parmarad with FPA to construct ovar
750,000 ENERGY S1AH qualiied homes.
By the end of the decads, more than
2 mullion homas ara axpactad W aam
the ENERGY STAR, The trend is clear,
By choosing a home with the ENFRGY
S1AH label, buyers can be confident
that it wall have an increasingly valued
fratura whan tha tima comas (o sall,

READY TO JOIN ENERGY STAR?

There is no cost to partner with EPA’s ENERGY STAR or to use the program’s
promotional materials.

Here's the partnership process for builders:

* Work with a local Home Energy Rater to ensure that your homes are designed
and built to mest ENERGY STAR parformance guidalines.

#Fill out a Partnership Agreement, a simple online form that explains the proper
use of the ENERGY STAR name and mark.

* Have your homes inspected and tested by your Home Energy Rater.

= Affix the ENERGY STAR label on each qualifying home.

+Use ENERGY STAR promotional materials and resources to gain market

i ..
qge for your qy homes,

About ENERGY STAR

ENERGY STAR was introduced by the U.5. Environmental
Protection Agency in 1992 as a voluntary, market-basad
partnership to reduce greenhouse gas emissions
through increased energy efficiency. Today, ENERGY

- STAR offers businesses and consumers energy-efficient
Pt solutions to save energy, save money, and help protect
RLLEE B the environmant for future generations. More than

9,000 organizations are ENERGY STAR partners,
committed to improving energy efficiency in homes,
products, and businesses.

b

-
SEPA
United States Environmental Protection Agency

Office of Air and Radiation (6202}
EPA 430-F-07-011
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ENERGY STAR Fact Sheets

ENERGY STAR
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A Green Home Begins with Blue [~

ENERGY

CHANGE FOR THE

Homes that eam the ENERGY STAR®

prevent greenhouse gas emissions by meeting
strict energy efficiency guidelines set by the
U.S. Environmental Protect/on Agency.
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ENERGY STAR

www.enargystar.gov

A Green Home Begins with ENERGY STAR Blue

Homebuilders and homebuyers across the country are increasingly interested in
green building. But what exactly makes a home green?

Green building means improving the way that homes and homebuilding sites
use energy, water, and materials to reduce impacts on human health and the

environment. Building a green home means making
environmentally-preferable and sustainable decisions | Did you know that a typical home
throughout the building process—decisions that will can cause twice the greenhouse

minimize the environmental impact of the home 9as emissions of the typical car?
while it is being built and over the many years it will

be lived in.

There are nearly 50 regional and national green home labeling programs around

the country. While each program approaches green building a little differently,

each incorporates important elements such as:

* Energy-efficient construction techniques and products.

* Improved indoor environments through environmentally-preferable materials
and building practices

* Water-efficient products and processes.

* Renewable energy options, when feasible.

* Waste reduction and recycling during the construction process.

* Smart growth and sustainable land development practices.

What should homebuyers loak for first in a green home?

Energy efficiency is the place to start. That's because the energy used in homes
often comes from the burning of fossil fuels at power plants, which contributes
to smog, acid rain, and risks of global climate change. So, the less energy used,
the less air pollution generated. And the easy way to make sure a new home is
energy efficient is to look for the blue ENERGY STAR mark, the government-
backed symbol for energy efficiency.

ENERGY STAR qualified homes are independently verified to meet strict
guidelines for energy efficiency set by the U.S. Environmental Protection
Agency. These homes save money on utility hills, provide a more comfortable
living environment with better indoor air quality, and help protect the
environment.

Typical features to look far in ENERGY STAR

qualified hames include: Each ENERGY STAR

qualified home can keep
4,500 Ibs of greenhouse
gases out of our air each
year. And because homes
have such long life-spans,
this environmental benefit
lasts for many, many years.

* An Efficient Home Envelope, with effective
levels of wall, floor, and attic insulation properly
installed, comprehensive air barrier details, and
high-performance windows;

+ Efficient Air Distribution, where ducts are
installed with minimum air leakage and

effectively insulated;
+ Efficient Equipment for heating, cooling, and water heating;
* Efficient Lighting, including fixtures that earn the ENERGY STAR; and

+ Efficient Appliances, including ENERGY STAR qualified dishwashers,
refrigerators, and clothes washers.

These energy efficiency improvements save homeowners money —about $200
1o $400 per year on utility bills. More importantly, manthly energy savings

can easily exceed any additional mortgage cost for the energy efficiency
improvements, resulting in a positive cash-flow from the first day of home
ownership. As a result, the cost-effectiveness of ENERGY STAR improvements
can help offset additional costs associated with other green home features.

What comes after energy efficiency?

Homebuyers can also look for the ENERGY STAR Indoor Air Package label—a
new specification developed by EPA to address the indoor environment
component of green building. Homes that achieve this level of excellence are
first qualified as ENERGY STAR, and then also incorporate more than 60
additional home design and construction features to control moisture, chemical
exposure, radon, pests, ventilation, and filtration. Together, these features
help protect qualified homes and their residents from mold, chemicals,
combustion gases, and other airborne pollutants.

Completing the green home picture

Through ENERGY STAR qgualified homes and the ENERGY STAR Indoor Air
Package, homebuyers can address two critical green home elements. Then,
look to the wide variety of available green home programs to complete the
picture with water-efficient products, renewable energy technologies, waste
reduction, recycling, and sustainable land development practices.
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Marketing Ideas for Builders

ENERGY STAR", a U.5. Environmental Protection Agency and
U.S. Department of Energy program, helps us all save money
and protect our envirenment through energy efficient produc

energystar.gov

Marketing Ideas for Builders

Capnalme on Your Partnership

customers know about your ¢ i to building

the ENERGY STAR. Don't miss this opportunity to let potential
sle and energy-efficient homes.
Integrale the ENERGY STAR Logo Mark and messages into all of your materials, including:
Advertisements, bill boards, and community signage

Sales office, model home, or design-center signage

Direct mail campaigns

Take-home materials and brochures

Sales contracts, specifications, price sheets, and floor plans

Promational materials, such as pens and magnets

Web site, i ing pop-up ad

Company vehicle magnets

Mame tags

Use ENERGY STAR Marketing Resources
As an ENERGY STAR partner, you have access to many tools to help you. All of these are
available free from the ENERGY STAR Web site at www energystar.govhomes,

ENERGY STAR Logo Marks. When you use the ENERGY STAR, be sure you first review
the Identity Guidelines to ensure you use the proper
mark and protect the ENERGY STAR brand.
Brochures and Fact Sheets. Colorful and informative
ials that highlight the feat and benefits of
ENERGY ST&R qualified new homes are available for
download or order.
The Marketing Toolkit. The Marketing Toolkit is a ’4 /

simple, fast way to incorporate your company logo and
features into customized ENERGY STAR marketing
malenals

are posted on the
ENERGY ST&R Web site to help you train your sales
and build alli with
F!eallors home appraisers, and subcontractors.
Web Llnking Six million consumers visit the
ENERGY STAR Web site every year. Take advantage of this free and link your own
-:x:mpanyI Web site lo your listing on the ENERGY STAR Pariner Locator tool.
hP In rk where ENERGY STAR partners use EPA-created

dvertising to ENERGY STAR qualified homes, a team of partners can

apply for financial support from EPA.

Make Your Sales Force Accountable
Commit to telling every customer that your homes eam the ENERGY STAR by making your sales
force accountable.

Incorporate ENERGY STAR into sales mestmgs and train your sales staﬁ to sell energy-
efficient features. (Use EPA’s Sales and Mark
Commit to telling every customer that your homes eem the ENERGY STAR For example:
= Instead of asking — “Can | help you?" Say: “There is so much we've done to improve
the quality of our homes. I'd love to tell you about the numerous improvements in
this home that you can't see but save you $1,000's while improving the comfort, air
quality, and durability.”
Mystery shop your sales force to ensure they are telling every buyer your energy-efficient
story.

and practices. For more information, visit www.energystar.gov.
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Highlight ENERGY STAR in Your Sales Office and Model Homes

Your sales office and model homes can help educate consumers about ENERGY STAR.

= Utilize “silent salespeople” throughout the model home to help consumers understand the
* A photo album g imonials and happy

benefits of ENERGY STAR, including:
homeowners

= Labels and signage explaining benefits of each feature
* Technology displays, touch screens, and other interactive
devices
= Creale a homeowner's manual that details the features and maintenance L LI
of your qualified homes. energystar.gov

Promote Your Partnership by Hosting an Event

Ensure that company employees and the community are aware of your commitment to building

enemmﬁclem high performing homes through promotional events.

Hold a company-wide ENERGY STAR event. If you are a new ENERGY STAR builder
partner, hold a roll-out meeting to enable all employ to fully how ENERGY
STAR can benefit the company. If you are an existing partner, hold an annual event to
discuss ENERGY STAR and ensure everyone is on-board. Be sure to take pictures of the
event and write a press release to showcase your commitment to ENERGY STAR.

= Host a Realtor” event. Invite top agents in your area to learn how ENERGY STAR can help
their business and how their clients can benefit from purchasing an ENERGY STAR qualified
home. Give each Realtor an ENERGY STAR-related gift, such as a qualified compact
florescent light (CFL).

* Hostan ENERGY STAR “dirty boots™ tour. Invite prospective buyers to tour one of your
ENERGY STAR qualified homes under construction and invite your Home Energy Rater and
top subcontractors to answer technical questions. You can show them how your homes
compare to other builders in the area by pointing out energy-efficient features they can see in
a home before drywall is installed.

*  Hosta mil event. Celeb your initial hip with ENERGY STAR, the sale of
your first ENERGY STAR qualified new home, or the receipt of an ENERGY STAR award
from EPA.

Where to Go from Here

1. To strengthen your credentials as a market leader, commit to building 100% of your homes to
meet ENERGY STAR criteria. Sign up online to be a 100% committed ENERGY STAR
builder partner. Once you have met the threshold of ENERGY STAR homes, you will be
recognized with a distinctive icon on the Pariner Locator tool in recognition of your
commitment.

2. Expand your energy efficiency options by offering the Indoor Air
Package (IAP) and Advanced Lighting Package (ALP) to further
enhance your homes' efficiency and comfort. EPA also offers special
recognition to builders who have built a home with an optional IAP or
ALP within the past 12 months. These commitments are denoted with
special icons on the ENERGY STAR Partner Locator tool.

3. Apply for the annual ENERGY STAR Awards to show how your

has p the ENERGY STAR program.

for details on these distinctions and

Visit
how to submit an applncaimn

EMERGY STAR", a U.S. Environmental Protection Agency and
LL.8. Department of Energy program, helps us all save money
and protect our environment through energy efficient products
and practices. For more informatio it WWW.EnErgystar.gov.

energystar.gov
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Any Questions?

« Amber Wysocki, ICF International

awysocki@icfi.com
703-934-3814

- Stacey Patmore, EPA
patmore.stacey@epa.gov
202-343-9407



