
Selling withSelling with
ENERGY STAR for Homes:ENERGY STAR for Homes:

Marketing ToolsMarketing Tools
[5 Biggest Mistakes][5 Biggest Mistakes]



WHAT WE ARE SELLINGWHAT WE ARE SELLING

Energy Efficient Homes Deliver:Energy Efficient Homes Deliver:

•• Cost Cost AdvantageAdvantage

•• Performance Performance AdvantageAdvantage

••Green Green AdvantageAdvantage



CORE CONCEPTCORE CONCEPT

““If you donIf you don’’t tell your t tell your 
story, you give it away!story, you give it away!””
Vern Vern McKownMcKown
President Ideal HomesPresident Ideal Homes



HOMEBUYER SHORTHANDHOMEBUYER SHORTHAND

•• Truly Energy Truly Energy 
EfficientEfficient

•• CredibleCredible
•• Environmental Environmental 

LeadershipLeadership

==



5 BIGGEST MISTAKES SELLING ENERGY EFFICIENT HOMES5 BIGGEST MISTAKES SELLING ENERGY EFFICIENT HOMES

Mistake No. 1:Mistake No. 1:
Not Attracting More Buyers Not Attracting More Buyers 

with Benefits of            with Benefits of            
Energy EfficiencyEnergy Efficiency



ATTRACTING BUYERSATTRACTING BUYERS

ADSADS



ATTRACTING BUYERSATTRACTING BUYERS

ADSADS



ATTRACTING BUYERSATTRACTING BUYERS

ADSADS



ATTRACTING BUYERSATTRACTING BUYERS

ENERGY STAR OUTREACH CAMPAIGNENERGY STAR OUTREACH CAMPAIGN



ATTRACTING BUYERSATTRACTING BUYERS

ENERGY STAR OUTREACH CAMPAIGNENERGY STAR OUTREACH CAMPAIGN



ATTRACTING BUYERSATTRACTING BUYERS

ADDING STORY TO WEB SITESADDING STORY TO WEB SITES



ATTRACTING BUYERSATTRACTING BUYERS

ADDING STORY TO BILLBOARDSADDING STORY TO BILLBOARDS



ATTRACTING BUYERSATTRACTING BUYERS

SIGNAGESIGNAGE



5 BIGGEST MISTAKES SELLING ENERGY EFFICIENT HOMES5 BIGGEST MISTAKES SELLING ENERGY EFFICIENT HOMES

Mistake No. 2:Mistake No. 2:
Not Using Silent Salespersons       Not Using Silent Salespersons       

to tell yourto tell your
Energy Efficient StoryEnergy Efficient Story



SILENT SALESPERSONSSILENT SALESPERSONS

ENERGY STAR LABELENERGY STAR LABEL

123 Main St.123 Main St.
Hometown, NJHometown, NJ

Quality Built HomesQuality Built Homes

HERS Raters Are UsHERS Raters Are Us

January 24, 2007January 24, 2007



SILENT SALESPERSONSSILENT SALESPERSONS

INFORMATION DISPLAYSINFORMATION DISPLAYS



SILENT SALESPERSONSILENT SALESPERSON

BENEFIT LABELSBENEFIT LABELS



SILENT SALESPERSONSILENT SALESPERSON

BENEFIT LABELSBENEFIT LABELS



SILENT SALESPERSONSILENT SALESPERSON

CHECKLISTSCHECKLISTS



SILENT SALESPERSONSILENT SALESPERSON

BROCHURESBROCHURES



SILENT SALES PERSON SILENT SALES PERSON 

ENERGY STAR SALES TOOLKITENERGY STAR SALES TOOLKIT



SILENT SALESPERSON SILENT SALESPERSON 

ENERGY STAR BROCHUREENERGY STAR BROCHURE



SILENT SALESPERSONS SILENT SALESPERSONS 

ENERGY STAR BROCHUREENERGY STAR BROCHURE



SILENT SALES PERSON SILENT SALES PERSON 

ENERGY STAR FACT SHEETSENERGY STAR FACT SHEETS



5 BIGGEST MISTAKES SELLING ENERGY EFFICIENT HOMES5 BIGGEST MISTAKES SELLING ENERGY EFFICIENT HOMES

Mistake No. 3:Mistake No. 3:
Not Using Eye Candy              Not Using Eye Candy              

to Make the Invisible, Visibleto Make the Invisible, Visible



EYE CANDY  EYE CANDY  

ENERGY STAR SALES TOOLKITENERGY STAR SALES TOOLKIT



EYE CANDY EYE CANDY –– MAKING THE INVISIBLE, VISIBLE:MAKING THE INVISIBLE, VISIBLE:

TECHNOLOGY DISPLAYSTECHNOLOGY DISPLAYS



EYE CANDY EYE CANDY –– MAKING THE INVISIBLE, VISIBLE:MAKING THE INVISIBLE, VISIBLE:

TECHNOLOGY DISPLAYSTECHNOLOGY DISPLAYS



EYE CANDYEYE CANDY–– MAKING THE INVISIBLE, VISIBLE:MAKING THE INVISIBLE, VISIBLE:

TECHNOLOGY DISPLAYSTECHNOLOGY DISPLAYS



EYE CANDYEYE CANDY–– MAKING THE INVISIBLE, VISIBLE:MAKING THE INVISIBLE, VISIBLE:

INFRARED IMAGESINFRARED IMAGES

DR Horton: Sacramento, CADR Horton: Sacramento, CA



5 BIGGEST MISTAKES SELLING ENERGY EFFICIENT HOMES5 BIGGEST MISTAKES SELLING ENERGY EFFICIENT HOMES

Mistake No. 4:Mistake No. 4:
Not Making Sales Agents           Not Making Sales Agents           

Accountable to Telling StoryAccountable to Telling Story



ACCOUNTABILITYACCOUNTABILITY

SALES AGENT TRAININGSALES AGENT TRAINING

•• Training:Training:
Professional Sales Consultant Specializing in Professional Sales Consultant Specializing in 
Real Estate and Energy EfficiencyReal Estate and Energy Efficiency

•• Continuous Improvement:Continuous Improvement:
Role PlayingRole Playing

•• Accountability:Accountability:
‘‘MysteryMystery’’ ShopperShopper
Salesperson Performance ReviewsSalesperson Performance Reviews



ACCOUNTABILITY  ACCOUNTABILITY  

ENERGY STAR SALES TOOLKITENERGY STAR SALES TOOLKIT



5 BIGGEST MISTAKES SELLING ENERGY EFFICIENT HOMES5 BIGGEST MISTAKES SELLING ENERGY EFFICIENT HOMES

Mistake No. 5:Mistake No. 5:
Not Using                      Not Using                       

Power of Energy Efficiency    Power of Energy Efficiency    
to Own Customer for Lifeto Own Customer for Life



CUSTOMER FOR LIFECUSTOMER FOR LIFE

CORE CONCEPTCORE CONCEPT

Value of most design featuresValue of most design features
(e.g.,, counters, finishes, size)(e.g.,, counters, finishes, size)

will become obsolescentwill become obsolescent,,
butbut

Value of energy efficient featuresValue of energy efficient features
(e.g., comfort, health, durability and high resale value)(e.g., comfort, health, durability and high resale value)

increase over timeincrease over time..



CUSTOMER FOR LIFECUSTOMER FOR LIFE

OWNER MANUALOWNER MANUAL

•• Tells the whole story when the buyer Tells the whole story when the buyer 
is ready is ready 

•• Differentiates BuildersDifferentiates Builders
•• Has legs (buyers keep them)Has legs (buyers keep them)
•• Low cost way to Low cost way to ‘‘ownown’’ customer for lifecustomer for life



CUSTOMER FOR LIFECUSTOMER FOR LIFE

OWNER MANUALOWNER MANUAL



EYE CANDY  EYE CANDY  

ENERGY STAR SALES TOOLKITENERGY STAR SALES TOOLKIT

Coming Coming 
SoonSoon……

HomeownerHomeowner
ManualManual



CUSTOMER FOR LIFECUSTOMER FOR LIFE

AFTERAFTER--SALE MEETINGSSALE MEETINGS

Engle HomesEngle Homes
Denver, CODenver, CO
•• Committed Buyers Committed Buyers 

Ready to ListenReady to Listen
•• Reduce Buyer RemorseReduce Buyer Remorse
•• Increase Customer Increase Customer 

SatisfactionSatisfaction
•• Use Survey to Get Use Survey to Get 

Leads/TestimonialsLeads/Testimonials



CUSTOMER FOR LIFECUSTOMER FOR LIFE

AFTERAFTER--SALE MEETINGSSALE MEETINGS

Ryland HomesRyland Homes
Houston, TXHouston, TX
Randy ErvinRandy Ervin

•• Homebuyer BreakfastHomebuyer Breakfast
•• Builder delivered trainingBuilder delivered training
•• Key Message:Key Message:

Energy Efficiency = QualityEnergy Efficiency = Quality



CUSTOMER FOR LIFECUSTOMER FOR LIFE

ENERGY STAR PLAQUESENERGY STAR PLAQUES

Sources listed on ENERGY STAR for Homes Web SiteSources listed on ENERGY STAR for Homes Web Site

QUALITY HOMES



HOW TO REACH ENERGY STARHOW TO REACH ENERGY STAR

On the Web at:
http://http://www.energystar.govwww.energystar.gov/homes/homes
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