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• New Logos

• New Labels

• New Web Site

• New Brochures

• New Ad Partnership

• A Report from Las Vegas



ENERGY STAR ENERGY STAR MARKETING TOOLSMARKETING TOOLS
New Logos: ScheduleNew Logos: Schedule

• Rolling-out shortly

• Will be available for download from web site

• Extended partner phase-in period 
(end of 2004)

• All newly-printed EPA materials will feature the 

new logo



ENERGY STAR ENERGY STAR MARKETING TOOLSMARKETING TOOLS

New Logos:  RationaleNew Logos:  Rationale

• Can be read clearly as ENERGY STAR

• Works better when shrunk down in ads

• Boxed logo more authoritative

• 100% cyan blue for easier printing

• Blue is ‘aspirational’

• White-on-black and Gray-scale line art 
versions also available



ENERGY STARENERGY STAR MARKETING TOOLSMARKETING TOOLS
New LogosNew Logos

Certification Mark

Promotional Mark

Partner Logo

Linkage Phrase Logos
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New LabelNew Label

• Currently at the Print Shop

• Will work with existing 
Printing Tool 

• Three versions:
- individually verification
- sampled verification

- manufactured homes

• Certificates are still 
optional



Insert Insert Web Site Web Site 
screen shotscreen shot

ENERGY STAR MARKETING TOOLS
New Web Site
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New Web Site:  Quick LinksNew Web Site:  Quick Links

• Partnership Resources
-- Partnership AgreementPartnership Agreement
-- Partner and Incentives Locator ToolPartner and Incentives Locator Tool
-- Regional Web SitesRegional Web Sites

• Marketing Resources
-- ENERGY STAR LogosENERGY STAR Logos
-- Marketing and Sales PresentationsMarketing and Sales Presentations
-- Change PSA CampaignChange PSA Campaign

• Technical Resources
-- Builder Option PackagesBuilder Option Packages
-- Sampling ProtocolSampling Protocol
-- Man. & SystemsMan. & Systems--Built Housing GuidelinesBuilt Housing Guidelines
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New Web Site: Locator ToolNew Web Site: Locator Tool

Locator ToolLocator Tool: : (When Operational)(When Operational)

•• Lists all active partners, by state and typeLists all active partners, by state and type

•• Inactive partners hidden after 12 months with Inactive partners hidden after 12 months with 
no activityno activity

•• Provides hot link to partner web sites, IF they:Provides hot link to partner web sites, IF they:

–– Display the Display the ENERGY STAR ENERGY STAR logologo

–– Make reference to Make reference to ENERGY STAR ENERGY STAR Web site Web site 

–– Provide brief information on participationProvide brief information on participation



ENERGY STAR ENERGY STAR MARKETING TOOLSMARKETING TOOLS
New Web Site: PresentationsNew Web Site: Presentations

• Sales and Marketing

• Coming Soon:  
- Verification Options,
- Increasing Profits with

ENERGY STAR

• Evaluating:  
On-Line New Partner 
Orientation
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New Web Site: Fact SheetsNew Web Site: Fact Sheets

•Consumer

•Builder



•• Consumer InformationConsumer Information

•• Builder RecruitmentBuilder Recruitment

ENERGY STAR MARKETING TOOLS
Brochures
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Consumer InformationConsumer Information BrochureBrochure
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Builder RecruitmentBuilder Recruitment Brochure*Brochure*

* * Due spring 2003Due spring 2003



ENERGY STAR MARKETING TOOLS
Partner Recognition

•• 100% Builder Commitment100% Builder Commitment

•• Achievement AwardsAchievement Awards
-- Builder/Raters (50/150/300+)Builder/Raters (50/150/300+)
-- Providers/Sponsors (250/500/1000+)Providers/Sponsors (250/500/1000+)

•• Partner of the YearPartner of the Year
-- Transforming marketsTransforming markets
-- Effective marketing w/labelEffective marketing w/label
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Marketing 100% Commitment:



ENERGY STAR MARKETING TOOLS
Point-of-Sale Tool

Concept Concept -- Give builders a tool to:Give builders a tool to:

Input basic features and cost savings data Input basic features and cost savings data 
for their ENERGY STAR homesfor their ENERGY STAR homes

Insert their own logo, picturesInsert their own logo, pictures

Select from library of imagesSelect from library of images

Generate customized consumer materialsGenerate customized consumer materials

Under ConstructionUnder Construction



ENERGY STAR ENERGY STAR MARKETING TOOLSMARKETING TOOLS
PointPoint--ofof--Sale ToolSale Tool

• Benefits Sheets
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PointPoint--ofof--Sale ToolSale Tool

• Comparison 
Checklists



ENERGY STAR ENERGY STAR MARKETING TOOLSMARKETING TOOLS
PointPoint--ofof--Sale ToolSale Tool

• Cost Savings 
Information



ENERGY STAR ENERGY STAR MARKETING TOOLSMARKETING TOOLS
PointPoint--ofof--Sale ToolSale Tool

•• Features SheetsFeatures Sheets
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Advertising PartnershipAdvertising Partnership

•• Successful 2002 initiativeSuccessful 2002 initiative

•• 2002 Participants:2002 Participants:

–– Boise, ID                Boise, ID                -- Louisville, KY Louisville, KY 

–– Burlington, VT          Burlington, VT          -- New England New England 

–– Houston, TX             Houston, TX             -- Oklahoma City, OKOklahoma City, OK

–– Las Vegas, NV         Las Vegas, NV         -- Phoenix, AZPhoenix, AZ

•• Markets were ‘selfMarkets were ‘self--selecting’ and ‘championselecting’ and ‘champion--driven’driven’
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Advertising PartnershipAdvertising Partnership

•• Partners providePartners provide::
-- Participation from at least 3 partners (at least Participation from at least 3 partners (at least 
two of which being builders) two of which being builders) 
-- Funds to run an 8Funds to run an 8--13 week placement of an 13 week placement of an 
EPAEPA--developed ad (or equivalent alternate developed ad (or equivalent alternate 
media plan)media plan)

•• EPA providesEPA provides::
-- Funds to run a complementary ad Funds to run a complementary ad 
-- Customized ad templates for each market Customized ad templates for each market 
(partner names, logos, local web site)(partner names, logos, local web site)
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Advertising PartnershipAdvertising Partnership

• New for 2003/Responding to Partner Feedback:

•• New adNew ad creativescreatives and headlinesand headlines
•• Construction imagesConstruction images
•• Varied regional environmentsVaried regional environments
•• New lifestyle imagesNew lifestyle images
•• Flexibility to use alternate imagesFlexibility to use alternate images
•• Putting builders in a “select” groupPutting builders in a “select” group
•• Increased visibility of local web siteIncreased visibility of local web site

• Additional details and templates at:
www.energystar.gov/homes

•• Follow the quick linkFollow the quick link
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Ad Partnership:Ad Partnership: Construction ImagesConstruction Images
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Ad Partnership:Ad Partnership: Environmental ImagesEnvironmental Images
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Ad Partnership:Ad Partnership: Environmental ImagesEnvironmental Images
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Ad Partnership:Ad Partnership: Environmental ImagesEnvironmental Images
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Ad Partnership:Ad Partnership: Lifestyle ImagesLifestyle Images
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Ad Partnership:Ad Partnership: Lifestyle ImagesLifestyle Images
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Ad Partnership:Ad Partnership: Lifestyle ImagesLifestyle Images
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Ad Partnership:Ad Partnership: Partner Request ImagesPartner Request Images
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Ad Partnership:Ad Partnership: Horizontal AdsHorizontal Ads
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Telling the StoryTelling the Story
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Telling the StoryTelling the Story

•• Telling the story in Las VegasTelling the story in Las Vegas
– Over 30 ENERGY STAR partners working 

cooperatively to increase consumer awareness

– Reps. from large and small builders, HERS 
Providers, utilities, others

– Very successful 2002 media campaign/Plans 
underway for 2003

– Leading the charge are Marcia and Steve Bottfeld
from Marketing Solutions and Southern Nevada 
Homes Guide


