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EENERGY NERGY SSTARTAR Logo:Logo:
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EENERGY NERGY SSTARTAR Label:Label:
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Web Tools: Locator MapWeb Tools: Locator Map
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Web Tools: EWeb Tools: ENERGY NERGY SSTARTAR PlaquesPlaques
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Web Tools: Publicity Kit/Press Releases:Web Tools: Publicity Kit/Press Releases:
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Web Tools: EWeb Tools: ENERGY NERGY SSTARTAR Presentations:Presentations:
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Web Tools: Consumer Fact Sheets:Web Tools: Consumer Fact Sheets:
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EENERGY NERGY SSTARTAR Change Campaign:Change Campaign:
•• TelevisionTelevision
•• Print Print 
•• RadioRadio
•• Consumer Fulfillment BrochureConsumer Fulfillment Brochure
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EENERGY NERGY SSTARTAR Advertising Partnership:Advertising Partnership:

EPA provides:EPA provides:
-- Pays to run ad concurrent with partnersPays to run ad concurrent with partners
-- ‘Change’ campaign ad templates‘Change’ campaign ad templates

Partners provide:Partners provide:
-- Participation from at least 3 buildersParticipation from at least 3 builders
-- Min. 13 week placement of partner adMin. 13 week placement of partner ad
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EENERGY NERGY SSTARTAR Partner Recognition:Partner Recognition:
•• Web ListingWeb Listing
•• 100% Builder Commitment100% Builder Commitment
•• Excellence in Marketing Excellence in Marketing 
•• AchievmentAchievment AwardsAwards

Builders/Raters (50, 150, 300+ Homes)Builders/Raters (50, 150, 300+ Homes)
Providers/Sponsors (250, 500, 1,000+ Homes)Providers/Sponsors (250, 500, 1,000+ Homes)

•• ENERGY STAR Partner of the YearENERGY STAR Partner of the Year
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EENERGY NERGY SSTARTAR Consumer Brochure:Consumer Brochure:
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EEBA Builder Guide:EEBA Builder Guide:
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Home Home CalcCalc Software:Software:
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EENERGY NERGY SSTARTAR PointPoint--ofof--Sale ToolSale Tool**::

The Canterbury has earned the Environmental Protection Agency’s

ENERGY STAR label meaning it is truly energy efficient. As a result of

lower utility bills, you can expect to save:

$4,500*
Look for these important energy efficiency features:
� Improved insulation that blankets your home in even comfort
� Tight construction that eliminates annoying drafts and potential

moisture problems
� Advanced windows that block unwanted sun in the summer while

retaining heat in the winter.
� Tight ducts that assure even comfort while improving indoor air quality
� Energy efficient equipment that lasts longer and provides quiet

performance

Inputs:

Builder Name

Company Logo

Model Name

Energy Measures (check those that apply)

How you offer ENERGY STAR:

Estimated Monthly Utility Savings

Print:

Newmark Homes

Newmark Homes

The Canterbury

� Insulation Package
� Air Tightness Package
� High-Performance Windows (LowE)
� Duct Sealing Package
� High-Efficiency Equipment
� Energy Star Lighting package
� Energy Star Appliance package
� Indoor Air Quality Package
� Other _________________________
� Other _________________________

� Standard for this subdivision only
� Standard for all subdivisions
� Upgrade

$ 35

� Cost Saving Flyer (accrued value of savings)
� Check List Flyer
� Feature Benefit Fact Sheet

* under development* under development
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Telling the Story with ETelling the Story with ENERGY NERGY SSTARTAR::
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Final Word:Final Word:

It’s critical to It’s critical to 

set expectations!set expectations!


