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Marketing Technigques for
Raters and Contractors

RESNET Conference
February 18, 2009; New Orleans

Ed Thomas, UtilityExchange.org
ethomas@utilityexchange.org
(970) 209-8347

www.UtilityExchange.org

Utili Zy%@ Exchange.oro

¢ HELPING YOU LEARN AND NETWORK



= Director, UtilityExchange.org
- Regional Workshops and Webinars

e Managing Partner, Market Development Group
- Home Performance with ENERGY STAR® Workshops

e Manager, Intermountain Energy, Delta-Montrose Electric Assn
- Over 500 Geothermal Heat Pumps Installed
- Light Bulb Fund Raiser
- Home Energy Makeover Contest

Education
e Bachelor of Science in Communications from Butler University
e Masters of Science in Marketing from The American University



GreenHomes America %ﬁ
www. greenhomesamerica.com

Customer referrals are best source G GreenHomes"
Radio spots are worst (talk shows good)

$1,000 for biggest icicles

Free audit (if you prequalify)

90-minute weekly training sessions —

Market to services/issues; introduce HP ACCREDITED
) CONTRACTOR

Be persistent

CRM system tracks leads (TRACK RELIGIOUSLY)

BPI Accreditation demands we do no harm (combustion safety testing)

AMERICA




GreenHomes America
www. greenhomesamerica.com
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We guarantee at least a 25%

reduction on your utility bills.

EHHG

A A
ELC iRy ), Don't worry, you don't howa 1 hurn down the heat b wave
u 2 LSV <) moncy this winter. At Greantiomes by Hughesco, we specializs
5 /0 i wholshome 1nbtionn that ieep snwgy ond heating cash

down while beeging your combon level up. Using sophisticoted
diogralic eqeipment, we onolyze your home's snengy sikcincy
el promicks o detailed seport We then provide comprahansve
sodtions ler improversent ond do oll the werk necessory 1o make
your homa run o affcinty ou posuibls

Ok, and i wa don't reduce your uslty bils by ot least 25%, we'l poy
you doubl the diffarence for two years.* Sa sither wey, you lower your
bl 1 you'd Fha 1o keep your home 01 conkarcbls, beathy and sl o3
posiible. wo isvita you 1o give s o coll. Abar o, your home shauld be
il of wormih and confost, not loor

The first 79 callers will receive a fres comprohansive hama
efficiency end salety assessment® (o 5250 value).

877-867-2833

greenhomesamerica.com

Mlew York ENERGY STAR {abelod Homes use less energy, sove money and help protecs the eavroament
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GreenHomes"
"HUGHESCO

140 krwin Place,
Amherit, NY 14228
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A Mare Comforlable, Energy-Efficient Home. Guaranteed.

Homa Forluimcnce sish mncu State o
bl lowar ansegy bl
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B 100% sasforton guananked
5 51 ENERGY STAR® award winter

T profsional wchnickans

Replodng your leaky windows and doors wil dramaiically iImprove the comfert and energy sfficiency of your home.
B ENERGY STAR® labaled windows
o cenivas & iow Inksesst ioans

© Fat, qually insallaton
5 Fec anemy msssmmant @ Uistime quomnhe

AR
CORTRACTOR

CALL TODAY!

Ask Mr. Rogers...

‘ LTS
Q Last week we immed on oor aircondfSoning by
e Bt e e sumer Likie 10 ot vestrs, tive
it ool dhe chamstins fine, DUl IwEsies Sts Dot
The upest.airs vents A how cold air | checked the
Energy Sur webstie, and i sakd thal dgoer ialls
aren't necessanly betfer. B low edse cin we cool
o our bedroms?

arren, Liverpool, ¥

A s oo you're acdressing this earty in the
season. When things really heat up bater this
summer, you may be bard pressed o nd 2
contractor avalable i help! Whet you're
experioncing is not iscommen, Many people find
that the second fooes of thetr bomies are dificult o
haep cool, even with sir-condiBoning. The good
Dews s i you don' pecessarily have 10 get 4
bigger AC unit, there ane 3 bew e and affordable
s theat youl can i ko make yoa boiwe mich
miee comorisbie.

The: first place fo start §s (0 your aime, bn the
sumer, temperaires in the atic ofien clissh o
more than 1400, This tremsendoss heal conducts
down into your home. Even when ihe first foor is
comtortable, s comstunt flow of heat from the sitic
can hake your bedrooms ogstsirs. Although moest
pecpile don't think of iesilation 5 1 wary 10 keep
cond, increasing hevels in yoor atnc can make 2 buge
difference. And s | alwanys point cat, a good
conracior will carefisly air seal 2y leaks between
the aitic and the ares below before inszilling
tnsukation sch as amund recessed Bights, aitic

acoes doors, and extaust Bins. In Bt the 1S
DO, foundd theat 28 dndiltration can accoust for 50
o more of 2 home's beating and cooling costs and
contribuse i probless with moisane. Alr sealing
‘saves you money and keeps the cool air inside
during the summer—and the warm air inside
during the winter While the contractor ts in the
attic, be shoub make sare that any ductwork up
there ts sealed and well-insulaied. Incressiog atiic
wentitzmon can also help, bt

www.graanh omssomarlco.cem

You did't mengen how old your A i, butif 105 ten
‘vesars o o,y pey be 3 candlidate
replwement. Remember, bigger syt alverys betiee
Follow (he EPA adhvicr and nuke sare (1 s “right-
sized”. A smuller et running 3 bet longer is more
efticient and removs more of the umidity that
miakes us incomifortible.

Tp: With the rain we've been hndng,
|| mmahr: oo time b plant 3 tree. Manting

winter heasing blls if sir.seabing 'l dune, oo,

Anciher wa 1o stay cool s with eficient Hphsng
and appliances. Incandescent and habopen ights
actsmlly e most of thetr energy creasing beal
st of light, ot only does this means you e
overpanng for lighting, but in the sumimer you'ne
cresting 3 bot of unwanked heal in e roons you're
trytig o keop cool. Compact Barescont ligha bulbs
heave smpevved greatty over the past severad vears.
The humseing and sow starss of years past are
gone. And they're now svailable in different
“eodors™ 10 give the warmer glows (withou! the
heat) that mem peaple prefer over e cool whiles.
Stmple things lke shading windows i block oot
It 2 cam abso be 3 big belp.

O cotirse, Yo should e both you're AT and
farmace: serviced at hexd once 3 year o mke sire
the s are operating sately and eficenty. In
vouer case, the techmicen shosld check the air
disarfbation, 100, %0 make sure vou're really geiting
eniouigh coal ir delivered upstars,

shile of 2 bowtse can

{315) 474-6549

The Home Advisor

Insulate and Stay Cool This Summer

el keep your home cool 1o the simmer Maples,
uaks, el Bérchess. ane oo trises b consider
Iecaitse they drop elr lesves in the B ey bet
smlight irough 10 help warm wur botse i the
winler. Acconding to the US. Department of Energ,
carefslly stted trews can cut the sverage howsehold's
enengy consumption by s mich 25 25 percent.
Send questions of sign op for my ewsletier at
homeadisord green homesmenic.com

Ofering award-winning dellvery of:
= Home Energy Assessments
= Windows and Doors
= Insulation
= Healing & Cooling
= Indoor Alr Quality Solutions
= Solar Photovaltaic (PV)

Home Performrmce 5k ENERGY STAR® — mking bomas

e comyfortable, safe aved evrgy efficien! e New York

Call Your Home Improvement Experts and
Start Saving Money Today!

‘B GreenHomes*
by

671-COZY
(671-2699)

Serving CNY for mate than 25 years.

ACCREMTED
CONTRACTOR




HughesCo
www. hughescoinc.coim

Bills Lately?
HUGHESCO CAN HELP!

= Solar * [nsulation
: ) e Heating & Cooling  » Windows
' e 27 = flir Sealing « Doors
Home Performance with ENERGY STAR*offers: .
«Riacenve 1% INCENTIVE ofjob sl fup o S2,000 FRes) [ ek ™ ™
+ Lowy 5.99% Unsecured Fnancang Bvailalle I Plus Save I Protect Our Solar
* Assisted Homa Parformance (Income Depandant) - Heating and
hssisted program requires you fo take certain 5% OH Work Over $5 000 I Environment for i cm"n:
Irg:tgn?ll{l:::];u_uls;?ui Iw Sl.al:sl:rﬂe:;;trl-uﬁigé. R'Jl:éc_rv.'l.; 50% 10% Off Over $10,000 I e Future Generations ‘d Air Sealing
job tatal jup to 35, Jon Singla ACCR > 4
Family Heme ar receive S0% INCENTIVE of job tetal (up 15% D" DUEI' $2‘",00'ﬂ' _CONTRACTOR. with Award Fa :;\I:::;:)ms
T e i PR indow
ta S10,000 FREE) un Mult-Family Home Terms & conditions may apply. Not valid with I wl“nmg ;_..” ™ B
; . others or pravious contracts. Call for complate HUGHESCO &
CALL FOR DETAILS. Restrictions may apply. Nod valid with any 2 2 -
other offers or prior contracts, i -dﬁlls Eﬁnﬁ‘]ﬂami g - Y ! ’
- - - = e
= - \
it’s Time To Celebr o
The Savings!
By Lowering Your Energy Costs
Let HUGHESCO Inspect Your Home Today!

* Solar + Heating & Cooling
= Air Sealing = Insulation
* Windows + Doors

I-P::: bt  ENERGY STAR® Work gkt
Save

Torms & canditians may

1 5% Off Work Over $5,000 s, e s s
10% Off Over §10,000  Zprimscawass

Caf for complete dutails.
! 159 OFf Over 520,000  Eareimestian
Home Performance with ENERGY STAR® aflers:
*Anceive 10% INCENTIVE of job tatal up te $2.000 FREE|
«Low 5.99% Unsocurud Financing Awailable.
= fgeated Home F i 1

sartain recommsnéations dus t Stats mandates, Racaive 5% INGENTIVE of joh
bttty bl A R et ACCREDITED
FREE} on 14y I e
Lo STQEB TRGE on ki iy ome CONTRACTOR

nifer alfers or priar conim

= |
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Sustainable Spaces %
www.sustainablespaces.com

Network, Network, Network ngEaeIgi‘able

Company benefit program

Greenup Comprehensive Home Assessment
Video case studies

Discovery Channel, Ellen Degeneres

20 Frequently Asked Questions

“Won't be the second bidder” CONTRACTOR

Common signs of a Sick House | Healthy Home Inspection

n/' High Utility Bills Heating and Cooling System Evaluation Whole-House Performance Testing
¥ Carbon Monoxide Tests ¥ Blower Door Test =

HOME PERFORMANCE RETROFITTERS™

Asthma and Allergies Worse Indoors ¥ Drafting Tests * Duct Leakage
¥ Combustion Efficiency ¥ Pressure Mapping
v’ Musty Smells ¥ Flue Inspection * Exhaust Fan Flow
3 HWAC Inspechion ¥ Envelope Intagrity
v Mald Growth ® Diuct Air Flow Estimate
v Fogey Windows
Peeling Paint

Health and Safety Tests
¥ Mold and Moisture Sources
¥ Indoor Air Pollution Sourees
F water Quality Test

¥ Insulation Efficency

# Roof and Athic Inspection

Energy Analysis

# Historical Energy Audit
¥ Lighting Design

¥ Pump Sizing and Timing
* Appliance Efficiency

" Fluctuating Temperatures
~” Heating & AC Turns On and Off
& Kids Always Have the Sniffles



http://www.sustainablespaces.com/healthyhome.html

Living what you believe
networking (40 years in community); Search Engines 2"9, ENERGY STAR 31
Print advertising (phone books) does not pay

Every municipality in white text on white background on website

Alliance with local Heating oil contractor

Lead sheet at phone and input results to CRM; phone survey with email packet
All phone answerers have boon on more than 1 dozen audits

Carbon Footprint 101 4-hour workshop for free with $50 off coupon for audit
Positioned as more expensive and more thorough
Primary target market of women ages 45 to 69
Have $100K; work 90 hour weeks for first 6 months

’@meﬁr n

G ree - Green your wallet and the planet!
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Green Build Technology
www. greenbuildtechnology.com

. “Governor’s Energy Auditor
. Be the energy expert

. Referrals from utility

. College classes

. Newspaper source

Healthy Home Energy Analysis

I — —
h“m ‘ The Green Build Tecﬁnafqu, LLC Slogan:
| £

Heal The-Planef

Reduce Your Carbon Foot Print




Home Visions West
www. homevisionswesitcom

Home Energy Makeover Contest Sponsor for insulation and windows in
partnership with distributors

Search Engine Optimization
Angie’s List

Energy Saving Articles
. Beating Winter's High Heating Costs! EHMPHEHENSIHE
. Energy Saving Tips For Around The Home Hﬂf_ﬂﬁ'.ﬁ'_fﬁﬁﬂﬂﬂ”
. Home Energy-Efficiency Improvement Tax Credit Tﬂﬂﬂ!

. The Importance of Duct Sealing

. Got Attic Mold? Lets Talk Energy Conservation!

. What You Should Know About Insulation

- Save Money On Your Utility Bills

. Preparing Your Home For Winter

. Energy Star Windows and Doors

. Why Energy Efficient Windows Are a Clear Choice

ACCREDITED
CONTRACTOR




Synergreen
Wwww.synergreen.com <
‘ynerGreen

HOME PERFECTION

Realtor, alternative medicine outreach
l'."ll:'.'.'l.'i.".lr'-'.'r houmo comirtort, meadrh £ il e cificHene

. Networking, workshops, not Yellow Pages Whole House Performance Testing
Now Available

Find out if your house | operating efficiently,

Most houses suffer from significant air infilbration,
duct lnakage and poorty installed insulation. Cier
comprehansive tesiing & reporting can deiad a
spacific solution for your hama,

I yau are experiencing cald or hal roama. ﬂl"lﬂ}.l aF
axcessively dusty rooms and wanl bo reduce energy
consumption, call for fres consultation.

Mirmdrass of B “Calfoinie Baedting Pefbamatcs Civdivacfons
dpgaci@yon” and M

Living raarm aréa loaking inte the ball and kitehen IR image af ar infilration from lop plates
[% 1 LFIFLIMEF

| Bl TR WA
AAENERGY STAR
WWW.SYNnergreen.com Elilerviae AR T PR TS R A

SynerCTreen

Home Perfection

[:i';r,'.'r:!:.l.-'ln.q_ Hare l.'_-.;l.'r.1ll'.-:|."|'I Health and .'_,Iﬁr.' ercy




Performance Systems Contracting
WwWw.pscontracting.com

TR - R

' Wmmmu
a0 ﬁ 877/607 277-1472
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Joe Kuonen
Joekuonen@gmail.com

o Host a radio show @ $300 - $1000/hour

. Co-presenters with pre-screeners

. Position you as energy expert

. Lead-generating machine

. Start small: talk show guest, rural AM

. Beware of dead air




Asdal Companies %E
www.asdalcompanies.com

*Developer outreach

Home Revival - homerevival.typepad.com ACI

AC| Legacy Home
Demonstration Retrofit
Shaler, PA




e New York

- Over 10,000 jobs at over $7,000 per job. Homeowners have invested
more than $50 million in home energy improvements.

- Plus, over 3,500 income-eligible households for installation of eligible
measures under the N.Y. Assisted HPWES Program

e California

- Over 1000 jobs in 2005 for about $12,000-14,000 with a range up to
$40,000

e Wisconsin

- Over 1,000 jobs in 2005 with homeowners spending over $3 million of
their own money in 1,000+ homes



Top-Tier Contractors Are Consistent

1. Diversification- Selling more then one product helps prevent
seasonality and drives more profits through add-on sales.

2. Sales Consistency- A pitch book or laptop presentation that
keeps salesmen consistent and helps overcome hidden objections.

3. Marketing- Spend money to make money and have a message
with a clear call-to-action.

4. Financing- Offering a low monthly payment option or (7or people
that could afford to pay cash), a no interest / no payment option.

If the contractor, while in the home,
doesn’t have the tools and training to close the sale,
It can be a lost opportunity



Electric & Gas Industries Associlation
Wwww.eqgia.org

. Contractor referrals
. Pitch book materials
. Training webinars

. Interest rate buy downs and promotions (6 months same as cash)
. BPI and RESNET Alliances

| ATTENTION CALIFORNIA HOMEOWNERS
Find EGIA APPROVED Contractors In Your Area

=

tors call EGIA toll-free at (S5s B6ES67°3883Q The EGIA Confractor Referral program is
expanding across the country. if contractor referrals are not currently avallable in your area, please check back as we will be
adding new states to our program on a regular basis.

The Contractor Referral Program is currently available to all California homeowners.
First Name:
Last Name:
Address:
Califormia

City:

Homeowner Center State:



Contractor Direct Financing and Customer Referral Program

GEOSSmart

Homeowner Center

Energy Center Finding The Right Contractor Home Makeover Contest

EGIA MAKES ENERGY EFFICIENT HOME IMPROVEMENT
AND SOLAR ENERGY AFFORDABLE FOR CALIFORNIA
HOMEOWNERS

California Gdin
With GEOSma

EGIA, in cooperation with hundreds of California's top HYAC, windows, insulation,
home performance and solar cantractors are delivering low interest unsecured
financing and extended terms covering virtually all energy efficient hame impravernent
projects and solar installations.

We recognize that California has been particularhy hit hard by the martgage and credit
crisis. This coupled oy record high energy orices has made it difficult far many
homeowners to invest in necessary home energy efficiency improvernents, With
hame values falling and lenders credit qualification criteria becoming mare stringent,
secured equity financing has all but dried up far many homedwners.

EGIA, leveraging its extensive contractor netwark and nationwide energy efficiency
and solar financing program currently used by leading utility companies and state
sponsored resource efficiency programs around the country, has stepped up to assist
homeowiners during these challenging times . Typical unsecured financing interest

Brought to you by: EGIB

Enerqy Store
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=
o *
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Latest News

EGIA Makes Energy Efficient Home
Impraverment & Salar Energy
Affordable For California Homeowners

EGIA & Anaheim Public Utilities
Launch Home Energy Makeover
Contest

.

Locate An EGIA

\_Appfm-ed Contractor

* Online Referral Program
Matching EGIA
Approved Contractors
With Motivated
Consumers

= 300 Contractors
Participating, Statewide

» Participating EGIA
Contractors Agree To
Buy-Down Rate To
9.99%0 APR At Their
Cost



e One-third of owner-occupied homes are at least
45-years-old

plus

e Another one-third are between 25 and 45-years-
old

equals

e Majority of homes are in increasing need of
remodeling and repair...AND upgrade of the home’s
performance.



Utility Energy Efficiency
Ain’t What it Used to Be...

 Electric and Gas Regulatory Mandates

e Dollars Spent /s now Energy Saved

e AMR /s now Smart Meters & Smart Grid

e Time-of-Use Rate /s now “Prices to devices”

“Enerqgy Efficiency is Green”



Example of Smart Grid Communication

Enabling Home network

5§ i, s R * Appliance
o . l?:?-q mnn!tnrlng and
T T ey repair service
T | + Energy
' | g management
Eﬁ L [®T |
|| B |+ Data acquisition
i % i i and Metering
A ﬁ - service for W&G
| " 0
ﬁ e —uﬂ + Security service
L_; SRET sl Emmﬂ..,mam * Home comfort
Safety &
l:ulﬂfun Security + Remote

maintenance

CESI




Enerqgy Efficiency Doesn’t Sell?

Can Paul Harvey and the Amish be Wirong?

14125 5T RTE. 576
BREYAN, {0HHD 42506
PHOME 419-636-53051

TCFLL-FREE 1-3i0k-f47 6512
THRECT 419-616-586%
TORLL-FREF 1-377-636-5860
President: est. 192
Accomnting: est. 103
Operalion: ext. 109
starkeling: rxL 118
PMTERMNET: wnwasescom

T REPOIRT A
PMOWER CHUTAGE
1-BBB-636-5051

‘Oiffice hiwrs:
Wiomckay through Friday
i a.m. o 5 pm,

Hivard of Trustecs:

Cireg =nyi, Chairman
Diawid Curry, Viee Chalman
Larmy fewcdyk, Secy- Treasurer
T W

Rubest Bresinger

Demn Hamingion

Phillp Thomas

President
Dannis Astliry

M and Vivis editer
Wi Ao Farlanel

knaww thal lncation number!
Wbt s valuafihe foous when yon
et wnuble on the line, ard &
could be 555 In wour pockes
Every masth e hidie v mem-
ber krcation numbers in the wril-
ten copy of News and Wews dhe
woitler papes al Countee LAl
Chick o bill statemsent fue yisr
number and if it comespands with
the hidden number, call e
Caipatin Miice e claim wour
cash awarel of 535 10 $30, ar ivore
i you'ree meally hucky.

Is infrared heat snake oil?

w fics duestiaon B “Have wou
ver fried 10 remaove a 100
walt lighs buls that had been
Durning ler an hour?™ The thing
wik rather hol. wasn'l £7 Lmagine
having 15 of thent

cycling svstem o kower the cument
draw into the heater. It heats some
lemerite and ten swilches Them
ol while heating other eements,
therefiore notemly using 1.500
ittt of power hur alsa not puiting

In & bow. Do you
think it would
TRIE LA ST
hear®

Wi have gonen
alot af inguiries
abwouil th SUN-
HEAT and
Edenpure hrare heating systems
that bave been heavily advertised
recently it bocal news pagers. and
o narcnal radic. They use some
lick staements o @et yod w think
that chey are cheaper o operme
than a standard space heater. They
Tl you 1l they use unigue soid
copper hean cxchangers. This
might be mae bt aluminuem also is
a good comluctor af heat and less
apensive o manufamee,
However, copper ks i darker oolor
arel thersfare will ahsork: keat from
the heat lamps slightly faster than
shiry, unpained alusinim.

They rell you thar SUNHEAT
uses 35 percent kss encrgy than a
conventienal eleciric fumacebase-
haanl system. That stalement
could e considersd mue bus it also
s OuE 35 percent bess heat! Mone
that you are geiting less heat for
eS8 eneTpy.

Wit seeing 1he demonsiraion
fior the heaters, our peaple notieed
that the fan did not come on as
s as the heater was tumed o
Tl reason is that it Takes time for
the copper heat exchangers 10 hemt
up after the power & wmed oo,
The sales pitch is that after the
power B turned oll, the beal com-
ing from the heater & froe, Yo can
compuare that o rid e 2 bloede
down a hill after pedaling up there.
Hivw much energy did $0u use o
pedal up befion: consting back
donwn T Therefore, the energy com-
i.|1,% out of that pexlaling is not real
I frem!

The 1,500-wart heater nses a

out the heat of
a 1L500-wal
Feearer, W only
5 perrent of
the elements
are being heat-
ed it any one
time, then the
true oulput of the heater would be
975 wiills — therefore using 35
peercent less energy.
They compane the poswer oon-
SumpCion to a Mr. Coffee® brand
woflee maker. That is a very

pood
nmxr:? kay bivcauese e T30-
will m flpdm use less thana
coffes maker. In fact, we measured
the power consumption of aur Mr.
¥ arkl i nsed abour 870 wals.
Hawever, the coffes maker ks using
elecrricity only to keep your Bguid
bt alter brewing, and thiat is not
contivnious bacaise e heating
plate cycles on and off.

Basically, the cnly nice thing
abowt the SUNHEAT and Edenpure
heaters are the Laecy cabinels.
However, i vou want a siylish
eleark: hemter, bak arsome like
our ConvectAr eleciric heaters that
do not use vauable Door space.
cost bl as mwich and ane available
ar your Cooperative.

Or, with an electric fireplace vou

(Continued on page 22}

Hidden jackpot
Meither Michael Davis of
Exlgerton, location 08-160-
5058, nor Mark Heisler of
Hicksville; locarion 14-180-
1018, repareed finding his map
logatbon namber in the
Depember Esue of Comury
Livingz, As a pesull, neither
won a jackpat of £45 each.
Berp reading your magazine!

Country Lking/Manch 2007 —21

—SAITA, TNV SAVIA SALH1T LIS HISON




Who’s the Competition:
Everything! Plus, Nothing!

e Vacations? New Car? Kid’'s Braces?
e Doing Nothing?

How are you “positioning” your company
IN “marketplace” relative
to homeowners’ alternatives?



e Subject Matter Expert
- Energy Specialist?
- Comfort Specialist?
- Health and Safety Specialist?
- Whole House Improvement?

e Efficiency Expert
e Money-Saving Specialist?
- Energy-Saving Specialist?
- Time-Saving Specialist?

- Earth-Saving Expert
- Hybrid Home Conversion Specialist?



Phone books

Newspaper and magazine ads
Radio/TV ads

Web sites

Truck lettering



Home Show Participation

e Showcase your customer testimonials and reprints
e  Cross-telling is Cross-selling

-  “Want Solar? Home Performance Is first step..”
e Whole House poster is key talking point
« Yellow boiler “as seen on energystar.gov”
e Steve Thomas video excerpts
e Live radio interviews

e  Bring your appt. book and
follow-up lead sheets

e Bl
e ) ulisip

; w Ty

from Jim Price, Freedom Solar, New Jersey




Letting Your Customers Market for YO}

e “The analysis you provided on our 100-year-old home gave us the information we needed to
make our decisions with confidence. The work you provided went far beyond our expectations of

quality.”
Harold & Linda — Homeowners, lthaca, NY

= “We installed new equipment and the energy savings more than pay for it! We had immediate
positive cash flow, decreased maintenance costs, and increased property value; it was a no
brainer.”
Walter — Apartment Complex Owner — Syracuse, NY

- “Between the insulation and the furnace, it is a very different house. If you have an older home
or are contemplating buying one, this kind of work is an amazing way to make the cost of
ownership much lower.”

Simon & Tracy — Homeowners — Dryden, NY

Word-of-mouth marketing iIs
the most believable



Non-Traditional Media Opportunities

e  Newspaper/Magazine Articles

e Radio/TV Talk Shows

COMNSULTANT HELPS CURB ENERGY COSTS

Iy . Trw Worsws

wsinensen cull # overbead.
| Boemecvssmecrs call i Bwing ex-

perewe. Eiher way, ssengy
imh‘l‘hmﬂmt?‘
fTuen :

wus adopial by e Kew Yok
Hlate En Hesrarch and

SER-
TR hﬂrwﬂlﬂemr

making e (me Invesments i hal,
thay , will redece ceengy

i e e B g
f becal ooy thod el
e in sasrgy slliciency,
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Type of Stories that Sell to
Reporters and Show Producers

e People Stories

- Celebrity analysis
. Homeowner testimonials

e Road Trips/Slice of Life

- “Ride alongs”

e Today’s Local Events
- Immediacy and proximity
make it news
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Unfair Competitive Advantage

Local
Dispatches

CAPE ELIZABETH

Energy-saving program
now available statewide

A state program to help Maine
homeowners make their homes
healthier and more energy-ef-
ficient is now available across
the state, the Governor's Dffice
of Energy Independence and
Security announced during a
demonstration of the program at
a Cape Elizabeth home Tuesday.

Available in a few counties for
the past year, the Maine Home
Berformance with EnergyStar
pregram links homeowners with
specially certified contractors

who perform a $200 to $600 Gragory Rec/Stalf Photographer
evaluation. Stephen Carr shows Gov, John Baldacci, left, how an

Inspectors look at potential infrared imaging camera works at a Cape Elizabeth
problems, such as excess air home, The governor visited Tuesday to promote a
leakage and mold and mildew program that is meant to help Mainers make their
contamination, and recommend  homes more energy-efficient.




Identifying Workshop and
Seminar Opportunities

Topical and “How To” Speakers are needed at:

e Rotary Club and other Civic Organizations
e Home Shows

e Home Owners Associations
e Chambers of Commerce

e Adult Learning Centers

e Realtors and Code Officials
e Business and Trade Groups




20-45 min. on “10 Tips to Save Money, Be More
Comfortable and Make Your Home More Earth
Friendly”

1-2 hours on “Whole House Improvements: How to Do
It Yourself and/or Manage Your Contractors”



Draft a brief description and flyer for group to use to promote your “appearance
. Use the Tool Kit images and brochure text

Recommend RSVPs and/or a modest registration fee to demonstrate “value”
. Allow host/sponsor to waive fee as appropriate

Script your presentation with plenty of customer stories
. Provide handouts and news article reprints
. Make sure everyone gets your full contact information
. Provide extra copies for attendees to share with friends and family

Gather attendee info. through sign-up sheets, evaluation forms and door prizes
. Follow-up with attendees as sales leads and job referral sources



Home Energy Makeover Workshop

R ® St g o 8y —=" Ca K 4 = 3 l
WORKSHOPF | EXPD | SPONSORS | ATTEND |

Home Enargy Mokeover Workshop & Expo
October 4, 2008
ar Larawile Conmty Commurlty Colleme, Chayenne. Fyoming

Hosted by Wyoming Home Porformance Alliance

Home Encrgy Makeover Workshop & Expo evant goal
is to provide education with a produd exposition for
consumears interestad in Energdr efficiency and renswabie
enargy, This event ic expeded o attract about 150
Chayenne-Laramie srea residents as weil as trade slies
wha will display energy-elated productsfservioes.

Admizgion tickets may be purchazed in sdvance for $10
per person from select non-profit commaunity Emwﬁ o
£15 ticket=s at the door. The ticket pnce mdudes snatks
and refreshments. Lunch will be gy adable for purchaze
on site at LCCC cafetaria.

Click here (or prntable flvar with agenda Adjoaent Event for Regional LHilitles Progiam Stolf and
Stakaholders: Wyoming Ulility Efficiency Exchange
October 2-3, 2008
af Laramin County Community College, Chayama, Wyowming (LCC0

Aol ik 8 Tl T LI WA Al R AT IR SR I} ST S5 TRTTaT EL U e

MO ME » WORKSEQ P = EXPO = EPONSOAS s ATTEND « WHD WE ARE -~ CONTACT US

o Inmgy Mokeove Workshop &Expo * Broughl b you by Mekel Beveloparmesnl Group
slick here forfhvar

| tore | MheAlen St -




4 Simple Ways to Reenergize Your
Company’s Marketing Efforts

Email and call all your local papers, radio and TV stations and ask if they
need your help to produce a story on what local people can do to save energy, be
more comfortable and reduce carbon emissions

Email and call all local civic groups and ask if they need your help to make a
presentation on what local people can do to make their homes perform better

Use the ENERGY STAR® Tool Kit images and “as seen in ....” text in all your
traditional sales and marketing materials as well as on your web site

Plan NOW to time your marketing efforts to “coincidentally” run at the
PRECISE MOMENT when a media outlet runs a story about something related to
home performance (i.e. utility rate increases, cold/hot weather records, global
warming concerns).



3 Rules for Leveraging
Program Sponsor Partnerships

Co-brand and cooperate. Take full advantage of use of their
program logo and promotional considerations.

Move up their referral list. Do what you need to be their top
referral partner. This includes job reporting and accreditation
requirements.

Don’t put them in criticial path to your success. Don't align
your business to rely fully on their incentives and leads. Leverage
their efforts to allign with your own independent efforts
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Home Energy Makeover Contest

Background slides

www.UtilityExchange.org

Utilfty@Excbaﬁ ge.0/°0
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Home Energy Makeover Contest

_ENERGY,

Comfort » Savings « Efficiency

Sponsored by DMEA with
COLORADO ENERGY SCIENCE CENTER and:
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WIN UP TO $25,000

in Home Energy Savings Improvements!

Details and Contest Entry Forme Jusidel

Visit www.homeenergymakeover.com to leam more



http://www.homeenergymakeover.com/contest.htm
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Try Our New Online Home
Energy Cost & Savings Calculator

HoneEnergyCalculator (A | ™ Estimate your
= . home’s monthly
and annual
energy costs

= See how much
changes to your
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Maine “Whole House” Contest
WHOLE

HOUSE

s Time 1o unvelL THE CGOMIPLETE HomE ENERGY MAKEOVER
FOLLOW THE LUCKY FAMILY AND LEARN WAYS THAT YOU CAN SAVE ENERGY TODAY

IT’S MAINE REALITY THAT WILL WARM YOUR HEART AND YOUR HOME
CHECK LOCAL LISTINGS FOR DAILY SHOW TIMES
ONLY ON THE NEW CW PORTLAND

eﬁ"clencp PORTLAND ﬁ MAINE
ENERGY *  leeauto.com

@ﬂmﬂenm in Home Heating.

LEE

AUTO MALLS

Paradl(m) Carpet and Rug Depot RVZTeriiiIes

Winoow Solutions For Lile. SOLUTIONS

Nu-Wool Cellulose



http://www.energykinetics.com/
http://www.paradigmwindows.com/
http://www.leeauto.com/
http://www.warmtechsolutions.com/

Integrating Energy with
Non-Energy Benefits

1 - MAINE HOM- PERFORMANCE

Wit v M i He i ol i R el g 101 0 Ore Do e ol o) o8
ol | AR R DB b by Fucews 1 (o i b o g o i, 617




Anaheim Home Energy Makeover
website

ANAHEIM HOME ENERGY MAKEOVER CONTEST

H HOME EHERGY MAKEOVER OFFICIAL CONTEST RULES ;
L“‘A EJ N0 PURCHASE NECESSARY. VDU MUST BE AT LEAST 18 VEARS OF AGE OR OLDER AND 4 LEGAL RESIDENT
ELECTRIC & GAS INDUSTRIES ASSOCIATION / \ OF THE UNITED STATES. CONTEST IS LIMITED TO DWNER-OCCUPIED RESIDENCES OF THE CITY OF
Bringing Enevgy Efficiency Home . . . AMAHEIM, ONLY LEGAL UNITED STATES RESIDENTS ARE ELIGIBLE TO ENTER THIS CONTEST. WOID WHERE
PROHIBITED.
1. HiOW TO ENTER: Mo Purchase Mecessary, Mo ety fee, pavment o haze is necessary 1o paricicats
Program Links Click Here to Apply for the
APPLY NOW TO WIN UP TO $50,000 IN HOME ENERG Home Energy Makeover Contest

IMPROVEMENTS!

The Electric & Gas Industries Association (EGIA) is partnering with the Anaheim P
Investrment Package (HIF) program to sponsaor a Home Performance with ENERG

Contest. The contest will demonstrate how homaowners can significantly reduce t Following the June 30, 2008 application deadline, 20 finalists will be selected through an application screening process that will identify
and improve home cormfort and safety

Program Marksting those homes that use the most energy and can henefit the most from the implementation of the package of energy efficiency upgrades

Official Contest Rules

In the Mews

Contest Fhver & Mai-in The winning hnmenwner will receive up to $50,000 warth of energy-sfficiant upgrar Each of the 20 finalists will receive a free comprehensive home energy analysis, funded by Anaheim Public Utilities and valuzd up to
i air conditioner & furnace, increased insulation, high-performance windows, air seal

Application . ) $1,000. Based on the results of the analysis, one Grand Prize winner will be selected to receive up to $50,000 in home energy efficiency
PR energy-efficient appliances upgrades
N——

The home energy makeover contest — a partnership between EGIA and Anaheim Public Utilities is made possible through these

All applicants must be owner-occupied residents of the City of Anaheim. HENETOUS prograrm sponsors:
Applications will be accepted starting May 15, 2008 at 8:00am and ending June 30, 2008 at 5:00|

First Name:

RUUD
!
Address: Rﬁly on Ruud
City:

|
|
|
|
Zip Code: |
|
|
|
|

Anaheim

Phone (714-111-1111):
Email Address:
What year was your home built?

(5¢

Conservation Services Group

Financing by
GE Money
[ I agree to the Official Contest Rules below |

What is the square feet of your home? A ((5) Sempra Energy wtiity*

Dedicated Energy Makeover Contest Website, Online Contest
Registration, Sponsor Links, Case Studies, Fact Sheets,
Photos and Video Links



Anaheim Home Energy Makeover
print materials

Anaheim's Home Investment Package

AVARELY _ HOME ENERGY MAKEOVER CONTEST
© WL

FUBLE UTTLTIES
o i

FUIBRLIC LITIUTIES
Fum il

WIN UP TO $50,000

IN HOME ENERGY SAVINGS IMPROVEMENTS
(Al City of Anaheim Homeowners Eligible)

Sponsored By ANAHEIM PUBLIC UTILITIES with the
ELECTRIC & GAS INDUSTRIES ASSOCIATION and:

m—s r Whiat is Home Imvestment Package (HEP)?
EL““ H?Aﬂ " HIP & Anzheim's varsion of Home Pedamancs with ENERGY STAR, 2 ratond program ram
- | 0iSTRIBUTOAS | e

the L& Erwironmantal Frateation Agercy ond Department of Enemgy that offers a comprahensiva,
Redy v Founsd

wholerhousa appeaach o impowing enengy efficiency and comfort 2t home, whils haiping 1o pro
tect the amdronmant. A dratty bome, rooms thed ane oa ot or foo oold and high enegy bBills e

al common issues for homeownars. Instaling a new heating or alr conditioning system, buying re
placamant windows o adcing Mo insulation may fx part of $a probieme Hut, tho way o batbor
( S (I e mesuks is throuph an inbagrabed “whale: house® approach that Iookes 22 your housa os 2 spsiam,
[
Larqumy
Firanzing by e e . ENERGY MAKEOVER CONTEST EMTRY FORM
B M ores A Semprn Enengy wany® I ¥
¥ - Efnbar anline at www.agﬂ.ugfﬁmhelm or fnail the -’_'I‘.‘l"l'plﬁlﬁﬂ &"‘Ill‘hI Toemn 1
EGAA, G300 Walt Ava., Sulte 105, Sacramants, D 55621
Marme Adrreess:
To Apply Online: Cily: Stata: 2
E u Pricnie: Ernai:
www.egia.org/Anaheim Home Sizs I Squars Faet ear Your Hama ies L
Ses Roverse for Gontast Delalls

Far Full Cantast Aules Wit weralagia.angiAnshaim

Flyer in All City Facilities, Press Release (6 local papers), TV PSAs,
LA Times Insert, Energy Fair Distribution and More



Anaheim Home Energy Makeover

broadcast & events

Static TV Ad On Public Broadcasting Ch. 50
Runs 6 Times Daily Throughout June

%

ANAHEIM FUBLIC UTILITIES

WIN UP To $50,000

IN HOME ENERGY SAVINGS IMPROVEMENTS!

For details and to apply online

www.egia.org/Anaheim

green lfestyle

informational fair

SATURDAY
JUNE 21
9amM - 1:30 PM

First 250 to RSVP at
greenfair@anaheim.net
qualify for
special drawings

BOYSEN PARK

Corner of State College and Vermankt

Before your next home improvement project, come
learn about new energy efficient materials, purchasing
tips and simple ways to save money and energy.

Find out how to take advantage of all Anaheim’s
Green Connection incentives.

I\ ——

www.anaheim.net/greenfair

Flyer Highlighting Makeover Contest At Anaheim
Green Lifestyle Community Fair



Anaheim Home Energy Makeover
follow-up to all contest entrants

GEO®Smart = CGIP

meowner Cenler

Handing Thic Fagld Contracto Heme Makeaver Contest B gy Shone

Encsgty Cenbes

Anaheim Public Utilities
Home Energy Makeover Contest Buying Down Interest
Rate to 9.99% APR On
Qualifying Home

G i hﬂ%ﬂﬁ! Performance Installations

ANAHEIM HOME ENERGY MAKEOVER CONTEST

CONGRATULATIONS TO THE RIDDLE FAMILY - E_Val u aFi ng Tiered Rate
2008 AMAHEIM HOME ENERGY MAKEOVER CONTEST WINNERS! Financing To Incent
More Comprehensive

Installations

Crficial Cortast
Hiies

r1 e Mpms
Frogeam Madatng

Enesgy faisis
Rezon

Hama Perommancz
Tesling
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Create homeowner awareness in a dramatic way
Capture media attention with the program concept

Prove that there is market demand for home performance to:
O  Contractors
O  Program co-Sponsors
O  Community Leaders
O  Product/Service Providers

Demonstrate the measures that pay for themselves through
energy bill savings

Demonstrate how to conduct a house performance analysis and
communicate the results

Model a collaborative process for home performance contractors
to work together

Constipate the traditional home improvement market!



Pick a typical home and saavy homeowner

Award prizes based on building science rather than “luck”
or “need”

Focus media on winner AFTER measures installed
Help “losers” “do their own home performance makeover”
Cultivate media without playing favorites

Rally all product/service providers for their “conceptual” as
well as “in-kind” support but maintain overall control of
messaging

Showcase energy and non-energy benefits “through the
winner’s eyes”
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Marketing Technigques for
Raters and Contractors

RESNET Conference
February 18, 2009; New Orleans

Ed Thomas, UtilityExchange.org
ethomas@utilityexchange.org
(970) 209-8347

www.UtilityExchange.org

Utili Zy%@ Exchange.oro

¢ HELPING YOU LEARN AND NETWORK
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