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Overview

• The ENERGY STAR Brand
• Partner Resources on the ENERGY STAR 

Web site including:
– Outreach Partnership
– Marketing toolkit 

• Updates to the ENERGY STAR Consumer 
Web site



The ENERGY STAR Brand



Building Value 
with ENERGY STAR 

• In 2007, more than 73% of households recognize the 
ENERGY STAR label at a national level



ENERGY STAR Logos

Promotional Mark

Certification Mark

Partnership Mark

For more information on proper logo usage visit: 
www.energystar.gov/logos 



Consistent Brand Creative

Ad images from Matt



Talking/writing about ENERGY STAR

• Always write ‘ENERGY STAR’ in all caps
• Always add ® in superscript the first time 

ENERGY STAR is mentioned on a 
document

• Homes are “qualified” not “certified”
• Program specifications are “guidelines” not 

“standards”
• XYZ Builder is a “partner”; not “endorsed” 

by EPA or the government



ENERGY STAR Qualified 
Home Label

9722 Main Street
Green Springs, CO  80935

Smaller Homes

Energy Wise, LLC

May 3, 2006

HERS INDEX - 80

Ask your rater



Brochures

energystar.gov/publications



Partner Resources on the
ENERGY STAR Web site



www.EnergyStar.gov



energystar.gov/homes

New Partner Page



Also available as a PDF



For More Information:
Session 6 - 3:30 - 5:00 p.m 
Zak Shadid, EPA, will cover 
“ENERGY STAR Qualified 
Homes: Engaging the Design 
Community with "Designed to 
Earn ENERGY STAR"



Also available as a PDF



Also available as a PDF



energystar.gov/homes

New Partner Page





The Outreach Partnership



The Outreach Partnership

• A collaborative advertising effort that 
enables groups of ENERGY STAR 
partners to: 
– Distinguish themselves as environmental and 

energy efficiency leaders
– Highlight partnership with builders
– Reach a broader consumer audience
– Increase consumer demand



The Outreach Partnership

2008 Results
– Nationally, nearly 40 markets in 2008

• Up from 30 in 2007; and 4 in 2001

– Together, these campaigns placed:
• Print ads in 23 newspapers 
• Color print ads in 59 local magazines and new 

home guides 
• TV and radio spots, billboards, paid web search, 

and web banners in 17 markets 



The Outreach Partnership

• A NEW in 2009
– Local Sponsorship by ENERGY STAR retail 

and product manufacturer partners
– Online advertising that complements market 

campaigns
– Increased web presence for participating 

markets



The Outreach Partnership

• At least 3 builder partners plus additional 
partners agree to support a local 
advertising effort:
– Develop at least 3 month media plan
– Plans may include placements in print 

publications, billboards, transit ads, the radio, 
or television

• 2009 Outreach Partnership must be 
submitted to EPA by February 27, 2009



The Outreach Partnership

• Campaign Building Blocks
– NEW 2009 Headlines focused 

on energy/cost saving
– EPA approved blue box text
– NEW background images
– Radio script 



The Outreach Partnership

• NEW 2009 Background Images



The Outreach Partnership

• Campaign Building Blocks

Customizable web template
Web banners



The Outreach Partnership

• Partner Web Site



The Outreach Partnership
• What is Paid Search?

– Online advertising through a search engine, such as Google™ or 
Yahoo!®,that connects potential home buyers with home builders.



The Outreach Partnership

• Building a Paid Search Campaign
– Step One 

• Identify keywords or phrases for purchase 
• Develop web site and/or web pages 

devoted to ENERGY STAR qualified homes 
campaign

• It’s very important that purchased key 
words appear on the partners’ web site 



The Outreach Partnership

• Sample Keyword Phrases
– Green Homes 
– Sustainable Homes 
– Green Home Builders 
– Energy Efficient House 
– ENERGY STAR 
– Home Builder 



The Outreach Partnership

• Launching a Paid Online Search Campaign
– Step Two

• Keywords found on your web site are purchased via 
an online search engine (Google™ or Yahoo!®)

• Consumer searches for one of the purchased key 
words or terms 

– The Outreach Partnership ad appears in the 
"Sponsored Results" or "Sponsors Links" section

• Consumers interested in learning more click on the ad



The Outreach Partnership

• 2008 online search campaign 
with one local Outreach 
Partnership market
– Traditional partner-paid media 

placements were made 
– Traffic to the partners' local web 

site increased significantly

• Pilot Results 
– 1,200 clicks during first month
– 1,500 click during second month



Marketing Toolkit



The Marketing Toolkit

• Rater and Builder Templates:
– Designed for to be flexible and customizable 
– Include your name, logo, and web site
– Use provided text or create your own text
– Add your own images or use images provided by 

EPA

energystar.gov/mesa



Marketing Toolkit



Marketing Toolkit demo



Marketing Toolkit demo



Marketing Toolkit demo



Marketing Toolkit demo



Marketing Toolkit demo



Marketing Toolkit demo



Marketing Toolkit demo



Marketing Toolkit demo



Marketing Toolkit demo



Marketing Toolkit demo

Variety of ways to finish the files you create:
• Save draft version

• Enables you to work on materials over multiple 
sessions

• Save final version
• Generate as printable PDF file or other 

electronic file format – high or low resolution



Marketing Toolkit demo

• Additional Toolkit 
Material
– Builder flyers and 

graphics
– Green Begins with 

ENERGY STAR Blue
– Customizable versions 

of 7 Fact Sheets



Marketing Examples PDF

• Print Advertisements
• Collateral
• Web sites
• Signage
• Promo Materials
• Technology Displays

And more!



Awards and Recognition



energystar.gov/homes

New Partner Page





Free Webinars on Wednesdays



Events Around the Country

Would you like to add an event 
to the calendar?

Email:
•Title 
•Dates 
•Location 
•Overview (< 50 words) 
•Event web site

homes@energystar.gov



Builder Recruitment Handbook

• Purpose: 
To assist new and existing ENERGY 
STAR partners in their efforts to recruit 
homebuilders to a winning partnership with 
ENERGY STAR.

– Increase participation
– Improve relationships
– Offer long-term support
– Deepen commitment



Builder Recruitment Handbook

• Top Ways to Reach and Retain 
Homebuilders 

• Working with Production Builders
• Recruitment Presentation
• Builder Growth Chart
• Common Builder Concerns and 

Solutions to Overcome Them
• Success Stories



Coming Soon

• Updated Presentation page
– ENERGY STAR 101 – Self-guided tour for Realtors & 

appraisers
– Crash Course in Building Science
– Builder Recruitment Presentation
– Sales and Marketing Presentation

• Sales e-packet
– Cheat Sheet for Sales Personnel
– Action Plan
– Role Playing Activity
– Best Practices for Selling ENERGY STAR Homes



Updates to the ENERGY STAR 
Consumer Web site



Consumer Web Site



Green Building



Green Building



Behind the Walls



Behind the Walls



Questions?

Jon Passe
• The Environmental Protection 

Agency
• Communications Coordinator, 

Residential Branch
• Passe.Jonathan@epa.gov 
• 202-343-9793

Jessica Steiner
• The Cadmus Group
• jmsteiner@cadmusgroup.com
• 703-247-6168

Ga-Young Choi
• The Environmental Protection 

Agency
• Partner Support Coordinator, 

New Homes
• Choi.Ga-young@epa.gov 
• 202-343-9407

Amber W. Stewart
• ICF International
• awstewart@icfi.com
• 703-934-3814
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