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Overview

ENERGY STAR

e The ENERGY STAR Brand

e Partner Resources on the ENERGY STAR
Web site including:
— Qutreach Partnership
— Marketing toolkit

o Updates to the ENERGY STAR Consumer
Web site
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The ENERGY STAR Brand



Building Value
with ENERGY STAR

ENERGY STAR

ENERGY STAR

e In 2007, more than 73% of households recognize the
ENERGY STAR label at a national level
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ENERGY STAR Logos

ENERGY STAR

g

ENERGY STAR Promotional Mark Partnership Mark

Certification Mark

o~ ENERGY
TAR
.’?"“" PARTNER

LEARN MORE AT
energystar.gov

=

For more information on proper logo usage visit:
www.energystar.gov/logos



Consistent Brand Creative

TR

S

ENERGY STAR

ENERGY STAR® and Oth

Climate Protection Partn
2007 Annual Report

38 Ga) EVNEON) equvalent T2 Do Fom
ronmernsl Prowecsien Agancy u\.ml.l
g 4wy eSient poucts B bractins

BUILD ENERGY ST#
QUALIFIED HOMES

Join the thousands of
builders using new
ENERGY STAR
guidelines

to revolutionize
homebuilding

LEARN MORE AT LS. Environmental
energystar.gov Protaction Agoncy

New Homes




Talking/writing about ENERGY STAR

ENERGY STAR

* Always write ‘ENERGY STAR’In all caps

* Always add ® In superscript the first time
ENERGY STAR is mentioned on a
document

« Homes are “gqualified” not “certified”

* Program specifications are “guidelines” not
“standards”

« XYZ Builder is a “partner”; not “endorsed”
by EPA or the government



ENERGY STAR Qualified
Home Label ENERGY STAR

AN ENERGY STAR®
QUALIFIED HOME

9722 Main Street
Green Springs, CO 80935

Built by:

Smaller Homes
Verified by:

Energy Wise, LLC

May 3, 2006

Optional information:

HERS INDEX - 80

This home has been independently verified through an
EPA-approved sampling protocol to meet ENERGY STAR's strict
guidelines for energy efficiency. Each ENERGY STAR qualified home
can keep 4,500 Ibs of greenhouse gases out of our air each year

www.energystar.gov

Ask your rater



Brochures

ENERGY STAR

CHANGE FOR THE
gargire 7 BETTER WITH

ENERGY STAR
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A Who's
Guide To
Saving Our
Planet

For Who's
- Of All

energystar.gov/publications



ENERGY STAR

Partner Resources on the
ENERGY STAR Web site
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Benefits of Working with ENERGY STAR Features of ENERGY STAR Qualified Homes

Partnering with ENERGY STAR can EMERGY STAR gualified homes can include
-1 increaze revenue, enhance customer a variety of “tried-and-true” energy-

=zatizfaction, and provide national /fv efficient features.
I it industry leade /‘}f"*
ji recognition ag an industry r }ﬁhh

Benefits of Working with ENERGY STAR

Partnering with ENERGY STAR can
'i- -1 increase revenue, enhance customer
: - =atizfaction, and provide national
:q recognition as an industry leader.
i

ez of
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Builders and Developers

Architectz and Dezigners

* Utilties and State En ergy Offices

4
4

Home Energy Raters R
b
Home Builders As=ociations »
b

Lenders and Real Estate Agents

. - - R -

energystar.gov/homes



Working with ENERGY STAR as a Develc:per

=y

Energy is on everyone's minds lately.
From higher gas prices to higher utility
bills, Americans are feeling the pinch. 5o
it's no surprise that today's new
homebuyers are increasingly concerned
about energy efficiency. But how can
consumers know for sure that the home
they are buying is truly energy efficient?
By looking for the blue ENERGY STAR
label, the government-backed symbol for
energy efficiency.

To earn the ENERGY STAR, a home
must meet strict guidelines set by the
L3, Environmental Protection Agency.
These homes are at least 15% maore
energy efficient than required by code
and include additional energy-saving
features that typically make them 20—
0% mare efficient than standard homes.
They offer homebuyers all the features
they want in a new home, plus energy-efficient improvements that deliver better
performance, greater comfort, and lower utility bills.

To be eligible for ENERGY STAR partnership, a developer must comimit o
requiring that all homes in their community be gualified to earn the ENERGY
STAR

Also available as a PDF



Benefits for Architects and Home Plan Designers of
Partnering with EPA’'s ENERGY STAR

Today's buyers know that choosing a home designed with energy
efficiency in mind helps ensure that they will be more comfortable,
have lower utility bills, and protect the environment.

But how can consumers figure out which home plans are fruly
energy efficient? You can make it simple far them. ENERGY
STAR—the national symbol for energy efficiency—helps
consumers identify efficient products, homes, and buildings. With
the new Designed o Earn the ENERGY STAR. architects and
designers can show con

igorous energy eficend FOT More Information:
ENERGY STAR program) Sessjon 6 - 3:30 - 5:00 p.m
Why label your hon{ Z8K Shadid, EPA, will cover FR.,
By partnering with ENER] “ENERGY STAR Qualified 0

_ .. | Homes: Engaging the Design
Market Differentiation . e .
abeling your horne pla] COMMuUNIty with "Designed to
as a leaderin energyv-eM Earn ENERGY STAR" |ith

EMERGY STAR and usirk - give
praspective clients added confidence that their new home will be truly energy efficient
when itis built.

llowing advantages:

s

Increased Revenue DESIGNED

Consumer demand for green homes is growing, and energy efficiency is a great place far TO EARN THE
you to start getting involved. The best way to show that your home plans are energy ENERGY STAR
efficient is with the blue ENERGY STAR, which is increasingly recognized by consumers
as the national symbal for energy efficiency. This homa plan mests strict

enongy eiseency quadilngs ol

b by U5 EPAL Fald vevificaton
Program Flexibility e

Avariety of tried-and-true™ energy-efficient features and equipment are available to sha ENERGY STAR labe
ensure that your home plans meet Designed to Earm the ENERGY STAR guidelines.

you

WL BNy ELarLg oY



Working with ENERGY STAR as a Home Builders
Association

Today's consumers are increasingly interested in energy efficiency and green building. EPA's ENERGY STAR for
Mew Homes program helps builders meet this growing demand, while creating better performing homes with
reduced utility bills. Home industry professionals who partner with ENERGY STAR can increase revenue,
enhance customer satisfaction, and gain national recognition as industry and environmental leaders. ENERGY
STAR and its partners work together to promote these benefits and increase sales of energy-efficient homes.

Home Builders Associations (HBAs) can play a critical role in helping their members to capitalize on these
important opportunities. Consider these ideas to support your members:

Host ENERGY STAR training events. Builders look to their HBAs for training and education opportunities — so
consider offering sessions about EMERGY STAR. Topics might include Why Should | Join ENERGY STAR, How
to Effectively Sell EMERGY STAR CQlualified Homes, and Building Science 101. Bring in national energy efficiency
and green building experts—or your local home energy rater—to provide the training.

Hold a regional ENERGY STAR conference. Organize a comprehensive ENERGY STAR event, bringing together
manufacturers, builders, suppliers, retailers, consumers, trades, and building code officials. Your conference will

be most effective if your schedule of events includes education sessions, national speakers, and opportunities to
network.

Work with EPA to organize an ENERGY STAR marketing campaign in your area. Through its QOutreach
Partnership program, EMERGY STAR works with local partners to increase consumer awareness about the
benefits of ENERGY STAR qualified homes and the builders whao offer them in the market. Consider acting as a
liaison between the EFA and vour local EMERGY STAR partners.

Also available as a PDF



Working with ENERGY STAR as a Real Estate Agent

How do you maintain your status as a preferred real estate agent in a crowded and increasingly competitive
market? Selling ENERGY STAR qualified homes can help. With growing concerns about rising energy costs, new
homes that earn the ENERGY STAR offer homebuyers lower utility and reduced maintenance costs, while
providing improved comfort and greater durability.

And for homebuyers looking to ‘go green,” an energy-efficient home is a great place to start. That's EM
because when a home uses energy more efficiently, fewer greenhouse gases are emitted into the  Seisd
atmosphere at the power plant. Let your clients know that the easiest way to make sure a new
home is truly energy efficient is to look for the EMERGY STAR logo, the government-backed
symbol for energy efficiency. You can tell if a home is ENERGY STAR qualified by checking the
circuit breaker box for the blue ENERGY STAR sticker label ar asking for a copy of the certificate.

Learn More about the Features and Benefits of ENERGY STAR Qualified
Homes

* Whatis an ENERGY STAR Qualified Home? ENERGY STAR qualified homes can include a variety of “tried-
and-true® energy-efficient features that contribute to improved home quality and homeowner comfort, and ta
lower energy demand and reduced air pollution.

* How Do Your Clients Benefit from Purchasing an ENERGY STAR Qualified Home? ENERGY STAR qualified
homes offer homebuyers all the features they want in a new home, plus energy-efficient improvements that
deliver better performance, greater comfort, and lower utility bills.

Sell the Value that Clients Expect

Also available as a PDF



Partnering with ENERGY STAR can
-1 increaze revenue, enhance customer
=zatizfaction, and provide national

efficient features.

Benefits of Working with ENERGY STAR Features of ENERGY STAR Qualified Homes

EMERGY STAR gualified homes can include
a variety of “tried-and-true® energy-

]{ recognition as an industry leader.
i
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of rezsources at no charge.
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| 4
Recent Policy Changes b
2
b
2
| &

energystar.gov/homes



Marketing Resources for Partners

PROMOTIONAL OPPORTUNITIES

* Partner Locator. As a partner, your company is listed on the Partner Locator found on the EMERGY STAR Web
site, where consumers come to find information about EMERGY STAR. You also have the opportunity to add a
link from the Partner Locator to your Web site. Click here to learn how.

* 100% Builder Commitment. EMERGY STAR partners interested in receiving special

recognition can commit to building 100% of their homes to meet ENERGY STAR {?100%

guidelines. Partners making this commitment are denoted with a special 100% icon on
the Partner Locatar.

* Qutreach Partnership. In markets where EMERGY STAR partners want to use EPA-created advertising to
cooperatively prommote ENERGY STAR qualified homes, a team of partners can apply for financial and creative
support from EPA.

" Hecognition and Awards. ENERGY STAR recognizes partners through annual Leadership
in Housing Awards. Each year, award plagques are given to partners who label a qualifying
number of homes with the EMERGY STAR.

" ENERGY STAR Mafional Campaigns. Thanks to the hard work of our partners, millions of
Americans pledged to replace a light with one that has earned the ENERGY STAR.
Americans are now ready to do more—learn how to participate in this year's Change the
World, Start with ENERGY STAR campaign.




ENERGY STAR

The Outreach Partnership



The Outreach Partnership

ENERGY STAR

* A collaborative advertising effort that
enables groups of ENERGY STAR
partners to:

— Distinguish themselves as environmental and
energy efficiency leaders

— Highlight partnership with builders
— Reach a broader consumer audience
— Increase consumer demand




The Outreach Partnership

ENERGY STAR

2008 Results

— Nationally, nearly 40 markets in 2008
 Up from 30 in 2007; and 4 in 2001

— Together, these campaigns placed:
* Print ads in 23 newspapers

 Color print ads in 59 local magazines and new
home guides

e TV and radio spots, billboards, paid web search,
and web banners in 17 markets



The Outreach Partnership

ENERGY STAR

« ANEW in 2009

— Local Sponsorship by ENERGY STAR retall
and product manufacturer partners

— Online advertising that complements market
campaigns

— Increased web presence for participating
markets



The Outreach Partnership

ENERGY STAR

o At least 3 builder partners plus additional
partners agree to support a local
advertising effort:

— Develop at least 3 month media plan

— Plans may include placements in print
nublications, billboards, transit ads, the radio,
or television

e 2009 Outreach Partnership must be
submitted to EPA by February 27, 2009




The Outreach Partnership

ENERGY STAR

The blue ENERGY STAR@—a graat way
to save some (JIF€€1N.

e Campaign Building Blocks e o o s i

" on energy! HW o
on energy/co ving il

— EPA approved blue box text L
— NEW background images =8
— Radio script



The Outreach Partnership

« NEW 2009 Background Images
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ENERGY STAR

» Campaign Building BIOCKS  pew home?

H 3 k) : e BUILDER AREA HERE e
o BN 2 oo

with the blue h "
ENERGY STAR: Nomewl

the blue

ENERGY STAR”
to start

g green

L

Going Green”?

Start with these [YOUR
AREA] builclers and EPA's
blue ENERGY STAR®

ITyou are looking {o start ' going green,' an

ENEry-EMelent home 15 5 drezt1irst step. The
gasiesiwayto make sura that your nev home

istruly ene gy eficient is o look for the blue
EMERGY STAR, the QOvemmim ent-hacken Vigit These FParticipating Builders

symbal far enargy eficiency.

“with EMERGY STAR qual fied hames, you gzt + Builder Link 1
all the features vou expect, plus & guister, s+ Bilder Link 2
m0re cOMrOtanla horme N iowar Lty bills . Builder Link 3
Atthe same time, you'll be halging to reduce » Builder Link 3

greenhouse gases that ©ontribute o global » Builder Link 4
climate change. + Builder Link 5

+ BLilder Link &

dJ
LEARN MORE ABOUT THE - Builder Link 7 E?ﬁ "ﬁ/
Space for et down fieee Toesi el

ENERGY STAR

ENERGY STAR QUALIFIED HOMES.

Homes that eatn EPA s EMNERGY STAR 2re mare energy efficient, affer batter cormfort snd laver otility billz,

and help protect the envronment by reducing the greerhous e gases that contribute to globalwarming

Learn more at energystar.gov.

ENERGY STAR
Web banners

Customizable web template



The Outreach Partnership

e Partner Web Site

: ENERGY STAR Builders - Windows Internet Explorer

G‘gﬁ' [ hiep:ffumn. utahenergystar com]

%)) [so0e

& -
Guoglc“ o 050 B v | €% Bookmarksw Ei2blocked | P Check v g Autolink v - Aucel [ Sendbow () Settings~
W ‘Esa\t Lake City : ENERGY STAR Builders li‘ o o - | rPage v i Took » T

LEARN MORE -
energystar.gov [
EPA's ENERGY STAR=

makes the best builders in
Salt Lake City even better.

ENERGY STAR gualified homes are
independently verified to meet rigorous
guidelines for energy efficiency set by the U.S.
EPA With ENERGY STAR, you get all the
features you expect, plus a quieter, more
comfortable home and lower utility bills. Atthe
same time, you'll be helping to reduce
greenhouse gases that contribute to global
climate change.

LEARN MORE ABOUT THE
FEATURES AND BENEFITS OF
ENERGY STAR QUALIFIED HOMES.

Visit these utility partners to find

ENERGY STAR builders near you.

° QUESTaR "’
Gas

ROCKY MOUNTAIN
POWER
» ThermWise.com

Homes that eam EPA's ENERGY STAR are more energy efficient, offer better comfort and lower utility bills,

and help protect the environment by reducing the greenhouse g: hat contribute to global warming.
Learn more at energystar.gov.

[3 € mternet H 100 -

ENERGY STAR




The Outreach Partnership

e What is Paid Search?

— Online advertising through a search engine, such as Google™ or
Yahoo!®,that connects potential home buyers with home builders.

Example of Results Page

/= ENERGY STAR home - Goople Search - Windows Internet Explorer

Sponsored Search - St bimcotaemamENERGY 5TAR hameton! w4 (%] I3
- Google Search v B v rPae - ok e
Signin *

Web images Maps Uews Shopping Gmail more v

Google eesrsmn: (o) gzt

Results 1 - 10 of about 7,400,000 for ENERGY STAR home (0.22 seconds)

b [lews
Energy Efficie xpers Sponsored Links Sponsored Links
iencyE nat In Ei Audits In The DC Area. Gve Us A Call Toda
B Shaw map of 2437 151h Strast NyY yﬂ;n‘um_g:wgg’mmg Washington, 20009 )‘ Energy Efficient Home
Emarnnmantally Friendly
Energy star Energy-Efficient Homes
www BestBuy com/EnergyStar  ENERGY STAR® Products At Best Buy®. Conserve Energy & Money. Shop Now! ~ wwiw topsider com
Home ENERGY STAR EE_mnzmégh;l'l_o_mG&umg
ENERGY STAR is a government-backed program helping businesses and indniduals protect the clent whole home audio system
emdronment through superior energy eficiency Leam more and find local dealers
www nuvolechnologies.com
| e
www.anergystar.gov/ - 13k - Cached - Similar pages
MNew Homes ENERGY STAR
To eam the ENERGY STAR. a home must meet strict guidelines for energy eficiency set by
t

the U.S. Emironmantal Protectien Agency. These homes ane at |
o energystar govindex cfm?c=new_homes hm_index - 17k -

- - Sponsored Search

Massachuselts New Homes with ENERGY STAR

Agply for the Massachusetis New Homes with ENERGY STAR program The Massachusetts
Hew Homes with ENERGY STAR® Program sared by your local electnc and ..,

wew energystarhomes com/ - Bk - C d lar pagas

Norhwest ENERGY STAR

The Honhwest ENERGY STAR Homes program is designed 1o help bulders construct energy
effiviant hamas in W; Orennn_ldahn and Mantana %
& Irtermet # 100%




The Outreach Partnership

ENERGY STAR

* Building a Paid Search Campaign
— Step One
* |dentify keywords or phrases for purchase

» Develop web site and/or web pages
devoted to ENERGY STAR qualified homes
campaign

* It’s very important that purchased key
words appear on the partners’ web site



The Outreach Partnership

ENERGY STAR

o Sample Keyword Phrases
— Green Homes
— Sustainable Homes
— Green Home Builders
— Energy Efficient House
— ENERGY STAR
— Home Builder



The Outreach Partnership

ENERGY STAR

e Launching a Paid Online Search Campaign

— Step Two

« Keywords found on your web site are purchased via
an online search engine (Google™ or Yahoo!®)

« Consumer searches for one of the purchased key
words or terms

— The Outreach Partnership ad appears in the
"Sponsored Results" or "Sponsors Links" section

o Consumers interested in learning more click on the ad
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ENERGY STAR

e 2008 online search campaign ) ‘
with one local Outreach : 29 £
S

ARLINGTON, VA

¢y

Partnership market
L . . Going Green?
— Traditional partner-paid media

p | ace m e n tS We re m ad e Ifyou are looking to start ‘going greer’ an

energy-efficient home is a great first step. The
easiest way to make sure that your new home

i)

N S
BUILDERS I SUPPORTERS I CUSTOM

is truly eneray efficient is to look for the blue
ENERGY STAR, the government-backed

— Traffic to the partners' local web  m=awass

With ENERGY STAR qualified homes, you get

. . . R all the features you expect, plus a quieter, *  Amour Properties
more comfartable home and lower utility bills %

site increased significantl i
greenhouse gases that contribute to global * Chadsworth CUWDHT‘HES

climate change + Sagatov Associates, Inc

L] *  West Properties
* Pilot Results

— 1,200 clicks during first month
. 1 ’ 5 OO CI i C k d u rl n g S e CO n d m O nth Homes that eamn EPA's ENERGY STAR are more eneray efficient, offer better comfort and lower utility bills

and help protect the environment by reducing the greenhouse gases that contribute to global warming.

Learn more at energystar.gov.




ENERGY STAR

Marketing Toolkit



The Marketing Toolkit

ENERGY STAR

 Rater and Builder Templates:
— Designed for to be flexible and customizable
— Include your name, logo, and web site
— Use provided text or create your own text

— Add your own images or use images provided by
EPA

energystar.gov/imesa



Marketing Toolkit

ENERGY STAR

ENERGY STAR [ Producs | Homo mprovement | How fomes | Bulings & ian JLSENR

Home = Partner Re=zources = Mew Home Industry = Marketing Resourcez > ENERGY STAR for Homes Marketing Toolkit

Welcome to the ENERGY STAR Marketing Toolkit

EMERGY STAR builder partners can use the Marketing Toolkit to create customized promotional materials to
educate consumers about the features and benefits of their EMERGY STAR qualified Homes through a variety of
flvers, display cards, and web tools.

Partner Resources
Manufactursrs
Retailsrs
New Home Induzstry
Benefitz
Features
Resources
Ltiltie=/EEPS

Service & Product
Providers

Buildingz & Plantz
Small Businsz=ses
Congregationz
For Contractorz

For Federal Agenciez

BE A LEADER-CHANGE OUR
ENVIRONMENT FOR THE BETTER

1.5, Environmental Protection Agency - U.S. Department of Energy

Search | |

About ENERGY STAR - News Room - FAQs = HU03

The software will guide you through customizing the templates, where you will be able to include company-
specific infarmaticn such as contacts, weh site address, logos, as well as select and customize consumer
messages, features, and kenefits to focus on.

2nce you have finished customizing a template, simply save the file to your computer or send it directly to a printer
for production. Because your materials are password protected, you can save templates that you have started to
customize and finish them later. You can also make changes to templates that you have already finished.

Before you use the Toolkit:

* Setyour computer's security to Medium or Low and enable pop-ups.
* Turn off all pop-up blockers associated with your Web browser.

* Ensure that your computer has Windip, which is needed to download your completed templates. WinZip® can
he downloaded free of charge from the Winfip® Home Page EXIT o |

Access the EMERGY STAR Marketing Toolkit




Marketing Toolkit demo
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ENERGY STAR

ENERGY STA

Partner Resources

Manufactursrs
Retailsrs

MNew Home Induzstry
Ltilitie=/EEPS

Service & Product
Providers

Buildingz & Plantz
Small Businsz=ses
Congregationz
For Contracters

For Federal Agenciez

Join ENERGY STAR

)

BE A LEADER-CHANGE OUR
ENVIRONMENT FOR THE BETTER

1.5, Environmental Protection Agency - U.S. Department of Energy

About ENERGY STAR - News Room = FAQSs -

HiD3 E3

Heome = Partner Re=zources = Login to My ENERGY STAR Account

Login to My ENERGY STAR Account

Search |

User Mame: || |

Passwaord: | |

I've forgotten my passwaord.
I've forgotten my user name and password

If you cannot cbtain your user name andior password or are having trouble signing in, please call 1-888-3TAR-YES
for assistance.

Questions about using this tool? Visitthe MY EMNERGY STAR Tutarial @ (2.71MB)

This toal is intended to be used in Internet Explorer 5.5 and higher and Metscape 6 and higher. Far you to
experience the full functionality of this tool, Javascript must also e turned on in vour browser.
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ENERGY STAR

o ENERGY STAR

( Grargi | My ENERGY STAR Accoun

ENERGY STAR

Partner Resources

Contact ENERGY STAR | Help | Logout

Home = Pariner Resources » My ENERGY STAR Account

Welcome

My Took My ENERGY STAR Account

Welcome, Brian Green!
Change Password

My Contact Information You are invited to navigate directly to other ENERGY STAR tools and sites, change your password for
wour password-protected ENERGY STAR tools, or update contact infarmation for you. your

My Organization Information o0 anization, and your colleagues.

Quick Links

My ENERGY STAR Tools: Iy Contact Information:
Iy Programs
Logo Downloads Brian Green
Contact Us T T PR a— (Edit My Contact Information)
r Marketing Toolkit Green Star Partners Inc.

(Edit Organization | Wiew Contactz)

25 Hilltop Mountain Way

Aiea, Hawaii 96701

United States

“our pazsword must be at least & characters long Email Address:

and u=e letterz and numbers onhy. greenstarbuilders@yahoo.com
User GREENE? E[{r_r_nary Phone: 808-567-2347

Join ENERGY STAR

Change My Password




Marketing Toolkit demo

ENERGY STAR

—~pveRorsa
Grangifg| My ENERGY STAR Account

ENERGY STAR
Partner Rezources

Home = Partner Besources = My ENERGY STAR Account = Marketing Toolkit

Marketing Toolkit

Welcome to the ENERGY STAR Marketing ToolKi

Home Performance
Toolkit Templates

lse the EMERGY STAR Marketing Toolkit to create customized promotional
consumers about your participation with EMERGY STAR and the unigue proc
offer. The software will guide you through customizing each availahle template
Rater Toolkit Templates | jnclyde company-specific information such as contacts, Web site address. I«
customize consumer messages, features and benefits to focus on.

Home Builder Toolkit

|

rcnn mages

S Once you have finished customizing a template. simply save the file to your ¢
e Tomonln tn a nrinter for nroductinn Because vour materials are nasswaord nrnterted v
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ENERGY STAR

My ENERGY STAR Account

o ENERGY STAR

ENERGY STAR

Partner Resources

Contact ENERGY STAR | Help | Logout
Home = Partner Besources = My ENERGY STAR Account = Marketing Toolkit = Marketing Toolkit - Raters

Marketing Toolkit

o e Marketing Toolkit - Raters
Toolkit Templates

Home Builder Toolkit This Toolkit can be used by ENERGY STAR Home Energy Rater partners to create customized
Templates materials promoting their rating serices. as well as the benefits of building ENERGY STAR qualified

homes far new home builders. To start using the Toolkit, select the type of template that vou want to
Rater Toolkit Templates customize:

Archived Images

Welcome

iy e Fact Sheets

Change Pazzword
My Contact Information

My Crganization
Information

Quick Links

My Programsz

() Builder Benefits () Rater Services
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ENERGY STAR
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ENERGY STAR
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ENERGY STAR
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ENERGY STAR
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Marketing Toolkit demo

ENERGY STAR

Variety of ways to finish the files you create:

e Save draft version

e Enables you to work on materials over multiple
sessions

e Save final version

* Generate as printable PDF file or other
electronic file format — high or low resolution



Marketing Toolkit demo

e Additional Toolkit

Material

— Builder flyers and
graphics

— Green Begins with
ENERGY STAR Blue

— Customizable versions

of 7 Fact Sheets —

-----




Marketing Examples PDF

ENERGY STAR

* Print Advertisements
* Collateral

 Web sites

e Sighage

e Promo Materials

e Technology Displays
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Awards and Recognition

ENERGY STAR

B < LEARN MoRE AT
wﬁﬁr energystar.g

THANK YOU!

Perry Homes, a Joint Venture,

7\ ™

Thank you for your cortinued partnership with EMERGY STAR. By building ENERGY STAR
qualified homes, your company is doing its part to help protect the environment while offering
consumers new homes that are more comiortable and save money on utility bills.

Our records indicate that your company built a total of:

1859

EMERGY STAR Qualified Homes in 2007"

ENERGY STAR

Thiz iz equivalert to:

Eliminating the emissions from 1 301 30 vehicles
Saving 713,856 Ibs of coal

Planting 155.90 acres of trees

Saving homeowners $330,973 on their wility bils

e thank you for the important contribution that your orgsnization has made to energy-
efficient construction and environmental protection.

Bas=ed on the number of qualified homes buitt last year, we sre plessed to inform you that
your company had gualifisd for the EHERGY STAR for Homes Leadership in Housing
Award for your accomplishment. You can expect to receive your award in the mail in the
coming weeks.

* Your EMERGY STAR Qualified Homes are reported guartsrly to EP& by your Home Energy
Rating Pravider. If you believe that the reported number of homes is not corvect, please
contact your Provider directly

For bullding more than 50 ENERGY STAR qualfied homes in the past year




Benefits of Working with ENERGY STAR Features of ENERGY STAR Qualified Homes

Partnering with ENERGY STAR can EMERGY STAR gualified homes can include
increaze revenue, enhance customer a variety of “tried-and-true” energy-

| eatiefaction, and provide national /f» efficient features.
it industry leader. /‘7"‘* :
recognition ag an industry r }ﬁhh

ature= of
Homes 4
] Resources for Partners Buiding P
— — als” P
- _'_'_;r'_l'—— m As a partner, yvou have access to a variety
of rezsources at no charge.
A Technical Resources 2
Marketing Resources b
(Mew!) 2009 Outreach Partnership P
p— STAR
Educational Resources
2
Recent Policy Changes b
2
b
2

energystar.gov/homes



Educational Resources

* Training. ENERGY STAR offers free training live on the Internet to help you get the most out of your
partnership. You will also see a list of events across the country where you can learn more about ENERGY
STAR.

* Presentations. Use customizable presentation templates that target builders, appraisers, and real estate
agents. The presentations serve to focus on the value of EMERGY STAR to the audience.

* Fact Sheets. Educate your sales team about the many ‘tried-and-true’ energy-efficient features found in
EMERGY STAR qualified homes by providing them with detailed Fact Sheets.

* Best Practices for Selling ENERGY STAR Qualified Homes. Learn best practices from builders that have
successfully used ENERGY STAR as sales advantage.

* Felated Web Sites. EPA has composed a list of links to additional resources for energy-efficient home
building and organizations that support or complement EMERGY STAR for Mew Homes.

* Builder Recruitment Handbook. Learn best practices for recruiting homebuilders to a winning partnership
with EMERGY STAR by building relationships and offering long-term support.

" How to Work with ENERGY STAR as a Home Builders Association '@ (88KB). Learn how to engage your HBA
and lead the way in supporting the construction of energy efficient homes in your market.

* How to Work with ENERGY STAR as a Real Estate .ﬁ.uent‘@ (152KB). Learn how Realtors can benefit from
bringing clients to you as an ENERGY STAR builder.




Free Webinars on Wednesdays

ENERGY STAR

ENERGY STAR Webinars

ENMERGY STAR offers training live on the Internet to help prospective and veteran partners get the most out of their
partnership. To learn more about a particular webinar, click its title. To register, click on the corresponding date
and time below and complete the registration form.

Title Date and time

How to Market ENERGY STAR Qualified Homes — For marketing staff, raters  Wed. February 25:

& Prowiders 11:00 a.m.—12:00 noon
EST

Best Practices for Selling ENERGY STAR Qualiied Homes: Part | — For Wed. February 25:

sales staff, raters & Providers 2-00—=3:00 p.m. EST

ENERGY STAR 101 for Residential Professionals — For real estate agents Wed. March 4: 11:00
and home appraisers a.m.—12:00 noon EST

What ENERGY STAR Can Do for You: Benefits for Builders — For builders Wed. March 4:
considering partnering with ENERGY STAR; raters and Providers looking to 2:00p.m.—3:00 p.m.
recruit new clients to the program. EST




Events Around the Country

ENERGY STAR

Conferences and Regional Trainings

Take advantage of local opportunities to learn more about EMERGY STAR. Below is a list of upcoming
conferences and regional events. (Flease note that these events are not endorsed by EPA or the EMERGY STAR

program).

Event

2009 Residential
Energy Senvices
Metwark

(RESMET)
Building
Ferformance

Conference
EXIT 3

Midwest Regiona

EMERGY STAR

Conference
EXIT «}

2009 EMERGY
STAR Homes
Sponsors
Meeting EXIT =

Would you like to add an event
to the calendar?

Email:

*Title

eDates

e ocation

*Overview (< 50 words)
Event web site

homes@energystar.gov

nference is the
ratings, residential
g performance
ET Building
e on February 16—
ans now for three
nd enjoying exciting

ar Conference will

1gpepn by n e

lucational, in-
cient Marketing,
Credit), Building
nts and Green
tertainment
information

ergqy efficient home

April 20— Grapevine, Each year, ENERGY STAR for New Homes brings

22,2009 TX

together decision-makers from utility programs to share

ideas and lessons learned. Meeting attendees represent
over thirty different utility and state administered programs
across the country. If you are interested in being added to



Builder Recruitment Handbook  gaa

ENERGY STAR

e Purpose:
To assist new and existing ENERGY
STAR partners in their efforts to recruit
homebuilders to a winning partnership with
ENERGY STAR.

—Increase participation
— Improve relationships
— Offer long-term support
—Deepen commitment



Builder Recruitment Handbook

ENERGY STAR

 Top Ways to Reach and Retain
Homebuilders

* Working with Production Builders
e Recruitment Presentation
e Builder Growth Chart

 Common Builder Concerns and #
Solutions to Overcome Them

e Success Stories




Coming Soon

ENERGY STAR

« Updated Presentation page

— ENERGY STAR 101 — Self-guided tour for Realtors &
appraisers

— Crash Course in Building Science
— Builder Recruitment Presentation
— Sales and Marketing Presentation

o Sales e-packet
— Cheat Sheet for Sales Personnel
— Action Plan
— Role Playing Activity
— Best Practices for Selling ENERGY STAR Homes




ENERGY STAR

Updates to the ENERGY STAR
Consumer Web site



TR

Consumer Web Site et/ /2

ENERGY STAR

= A NEW ENERGY STAR" QUALIFIED
& HOME IMPROVES OUR ENVIRONMENT

Deivnen Wnanw
tal Protection Agency

What makes a home ENERGY STAR qualified? ||wal:w ‘h

1alified New Homes:

1d new home performs better
1e environment thanks to a
tfeatures.

Who builds ENERGY STAR qualified homes?

Find builders in yaur area who offer ERERGY STAR qualified homes.

d-and-true”
Jality and
ced air pollution

@ Site-Built Home Builders and Developers
O Manufactured Home Builders b

State:| [Flease select a stata] V| -

ST0re LOcatar
Rebate Finder

BUILDINGS & PLANT Sms

" o - - Lurre 1ship Costs
. improvements that deliver better
performance, greater comfort, and lf Better Performance

Explore Buildings & Plants » ENERGY STAR e o/ smar mvestment
'.fruur . . GL”dE“nES fCIF EHEFQ}' u“aliliad HﬂlllES ] _7 Laan Mk o Erwironmental Protection
GREE Management 3 ENERGCY STAR
Tools & Resources Library Features

tD Wor

|
Find builders in your area who offer ENERGY STAR gualified homes

Expert Help Benefits for Har

Far Residential

| (e Site-Built Home Builders and Developers
|

| () Manufactured Home Builders

NS searcH

i Take A Tour
| Behind the Walls |




Green Building

ENERGY STAR

What makes a home ENERGY STAR qualified?

EMERGY STAR qualified homes can include a variety of "tried-and-trug"
energy-efficient features that contribute to improved home guality and
homeowner comfort, and to lower energy demand and reduced air pollution.

Learn more about features of ENERGY STAR gualified homes

EMERGY STAR and Green Building 2

Take atour"Behind the YWalls" | 3




Green Building

ENERGY STAR

S
ENERGY STAR

A Green Home Begins with ENERGY STAR Blue

Homebuilders and homebuyers across the country are increasingly interested in green building. But what exactly
makes a home green?

Green building means improving the way that homes and

homebuilding sites use energy, water, and materials to reduce Did You Know?
impacts on hurman health and the environment. Building a green Did you know that a typical home
home means making environmentally-preferable and sustainable

o - o ) can cause twice the greenhouse
decisions throughout the building process-decisions that will gas emissions of the typical car?

minimize the environmental impact of the home while it is being built
and over the many years it will be lived in.

What should homebuyers look for first in a green home?

Energy efficiency is the place to start. That's because the energy used in homes often comes from the
burning of fossil fuels at power plants, which contributes to smog, acid rain, and risks of global climate
change. So, the less energy used, the less air pollution generated. And the easy way to make sure a new
home is energy efficient is to look for the blue ENERGY STAR mark, the government-backed symbaol for
energy efficiency.

EMERGY STAR qualified homes are independently verified to meet strict guidelines for energy efficiency set by
the L.5. Environmental Protection Agency. These homes save money on utility bills, provide a more comfortable
living environment with better indoor air quality, and help protect the environment.



Behind the Walls

ENERGY STAR

> A NEW ENERGY STAR™ QUALIFIED
HOME IMPROVES OUR ENVIRONMENT

L.5. Environmental Protection Agency

About EHERGY STAR - Hews Room - FAQs - W03 Search |

ENERGY STAR [ Froduce T fome oo LSRR v & P | Paieresorees

Home = Mew Homes = Behind the Walls

.

Oualified New Homes

oot Behind the Walls is What Really Counts

Buuilder

EMERGY STAR Mew Home &l new homes look great from the outside. Butto make sure that your next newe home is truly energy efficient,
Festures it's irmpaortant to ook "behind the walls "

Benefitz for Homeowners Homes that earn the ERMERGY STAR include four "must have" features behind the walls that will make you

T, more comfortable, reduce utility bills, and help protect the environment.
For Residertial

Profeszionals

See four “must have" features found in all
ENERGY STAR qualified homes.

Join ENERGY STAR

TAKE THE TOUR! ()
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Behind the Walls onr 7

ENERGY STAR

Independent Testing and Inspection to Ensure Quality
Construction

Most builders will tell yvou that they build energy-efficient homes. But builders whose homes earn the EMERGY
STAR hack up their claims. EMERGY STAR gualified homes are inspected and tested by an independent Home
Energy Rater to meet EPA's new and more rigorous guidelines far energy efficiency.

In an ENERGY STAR qualified home...

The builder's construction crews know that their work will be tested for performance, quality, and attention to
detail. Home Energy Raters inspect insulation installation, perform tightness tests on the home's envelope and
duct system, and ensure that all energy-efficient features and equipment are praperly installed inyaur new hame.




Questions?

ENERGY STAR

Jon Passe

The Environmental Protection
Agency

Communications Coordinator,
Residential Branch

Passe.Jonathan@epa.gov
202-343-9793
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Jessica Steiner

The Cadmus Group

jmsteiner@cadmusgroup.com

703-247-6168 .,
CADMUS

GRQOUP, INC.

Ga-Young Choi

The Environmental Protection
Agency

Partner Support Coordinator,
New Homes
Choi.Ga-young@epa.gov
202-343-9407

Amber W. Stewart

ICF International
awstewart@icfi.com

703-934-3814  wm——
ICF

INTERNATIONAL
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